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_  In  July  .  .  . 

Helping  the  grocei  sell  more 

CANNED  MIXED  FRUITS 


Fruit  Cocktail  and  Fruits  for  Salad  are  this  month’s 
featured  items  in  leading  retail  and  wholesale  gro¬ 
cery  magazines.  The  page  you  see  reproduced  here  is 
part  of  the  American  Can  Company  advertising 
series  which  canners  tell  us  is  making  real  progress  in 
informing  and  inspiring  the  trade — thus  helping  to 


sell  canned  foods  as  they  should  be  sold. 

Many  of  our  canner  friends  are  using  these  mer¬ 
chandising-minded  pages  in  their  own  sales  pro¬ 
motion  work.  Thus,  both  directly  and  indirectly 
they  ere  getting  the  benefit  of  this  work  for  their  own 
business.  The  same  opportunity  exists  for  you. 


AMERICAN  CAN  COMPANY 
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Cameron  Automatic  Line-Producing 
300  Sanitary  Cans  Per  Minute 


No.  307  AIR  AND  VACUUM  TESTER. 

TESTS  AND  EJECTS  FAULTY  CANS  WITHOUT  HELP  OF 
AN  OPERATOR.  MADE  FOR  CANS  OF 
ALL  SIZES  AND  SHAPES. 


The  Conner  who  bought  his  can-ma¬ 
chinery  last  fall  also  purchased  his  tin¬ 
plate  at  a  $4.25  basis.  He  is  now  selling 
his  pack  and  basing  his  price  on  cans  at 
$5.25.  That  means  that  he  can  pay  for 
this  machinery  out  of  profits  in  one  year. 

Consider  this  list  oF  successful 
packers  who  make  their  tin  con¬ 
tainers  : 

Nestle^s  Milk  Products,  Inc. 

H.  J.  H  einz  Company. 

Armour  &  Company. 

General  Foods  Corporation. 

Corn  Products  Refinins  Company. 

Swift  &  Company. 

Borden  Company. 

Empire  State  Picklins  Co. 

Phillips  Packing  Company. 

Armstrong  Paint  &  Varnish  Co. 


Cameron  Can  Machinery  Company 

240  North  Ashland  Avenue  «««»»»  CHICAGO/  U.  S.  A. 


July  16,  1934 


CANNED  FOODS  ADVERTISING 


TRIKING  a  startling  new  note  in  Canned  Foods  advertising, 
Continental  continues  its  forceful  campaign  in  national 
magazines  by  telling  the  housewife  that  RIGHT  NOW  the 
same  delicious  fresh  vegetables  that  she  picks  right  out  of  her 
own  garden  are  being  sealed  into  cans  for  her  to  serve  all 
winter  long. 

This  summer  campaign  is  a  continuation  of  Continental's 
attack  against  the  unfounded  prejudices  about  Canned  Foods. 
It  is  designed  to  continue  the  convincing  educational  influ¬ 
ence  which  has  already  done  so  much  to  increase  consumer 
acceptance  of  Canned  Foods. 


NTINENTAL 


NEW  YORK 


CfflCAGO 


SAN  FRANaSCO 
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EDITORIALS 

Danger — As  in  all  things  human  where  we  hear 
much  of  the  things  that  are  evil  or  wrong  and 
but  very  little  of  the  virtuous,  a  whole  lot  is 
being  made  of  the  few  who  evade  Code  requirements, 
whereas  in  fact  such  “chiselers,”  as  they  are  termed, 
constitute  a  very,  very  small  percentage  of  the  whole. 
There  hangs  on  our  office  wall  a  motto  very  appropri¬ 
ate  to  this:  “Do  well  a  thousand  times  and  you  will 
hear  of  it  once ;  do  evil  once  and  you  will  hear  of  it  a 
thousand  times.”  As  a  result  the  tendency  in  this 
world  is  to  believe  that  evil  far  predominates  the  good. 
That  is  not  true,  in  any  walk  of  life ;  the  average  man 
and  woman  is  honest,  prefers  truth  to  falsehood,  and 
practices  it,  and  obeys  the  law  naturally  and  without 
urging.  The  reverse  of  this  is  the  exception,  not  the 
rule.  We  speak  here  of  deliberate  offenders,  and  you 
know  it  is  true. 

It  is  important  at  this  time  to  keep  this  fact  in  mind. 
Political  interests  are  striving  to  make  the  public  be¬ 
lieve  that  the  NRA  and  all  the  Government’s  efforts 
to  relieve  the  dreadful  calamity  that  overtook  us,  are 
a  “flop,”  even  to  the  extent  of  picturing  all  these 
efforts  as  unconstitutional,  demagogic  and  any  other 
term  calculated  to  befuddle  the  public.  47  of  the  48 
States  favor  NRA  and  the  Roosevelt  policies  as  shown 
by  the  Literary  Digest  poll.  For  instance,  they  are 
trying  to  picture  the  canners  as  not  complying  with 
their  code,  and  that  they  will  not.  It  is  a  pity 
that  political  exhorters  cannot  be  jailed  for  per¬ 
jury,  that  traducers  of  their  opponent’s  character  can¬ 
not  be  heavily  fined  and  jailed.  But  this  wholesale 
and  deliberate  lying  is  excused  as  “mudslinging,”  and 
“just  part  of  the  game.”  Small  wonder  that  decent 
men  and  women  have  no  regard  for  politics  and  for 
vei'y  few  politicians.  If  business  needs  a  code  of  fair 
competition,  heaven  knows  that  politics  needs  it  a 
thousand  times  more.  If  you  blame  politics  for  our 
Codes,  then  why  not  enforce  a  code  on  this  biggest 
racket  in  the  country?  If  our  elections  are  not 
cleaned  up  we  can  never  hope  to  clean  up  our  State 
and  National  Government;  and  is  there  anyone  who 
does  not  fully  realize  that  a  most  drastic  clean-up  in 
politics  is  needed? 

Pardon  that  “aside,”  but  we  are  all  interested  in  it; 
what  we  wanted  to  call  our  readers’  attention  to  is 
that  they  must  not  be  mislead  by  the  false  rumors 
that  “chiseling”  is  rampant  among  canners;  that  the 
Code  will  be  generally  disregarded.  That  is  absolutely 
not  true.  We  do  not  believe  that  a  single  canner  will 


deliberately  violate,  or  totally  disregard,  the  Code  re¬ 
quirements.  There  will  be  mistakes,  even  under  the 
best  of  intentions;  and  there  will  be  efforts  to  just 
barely  clear  the  line.  Honest  mistakes  will  be  dealt 
with  lightly,  we  believe;  but  woe  betide  the  canner, 
or  other,  who  deliberately  disregards  the  Code  require¬ 
ments.  Must  we  remind  you  again  that  this  Code  is 
not  a  Government  act;  that  it  is  an  industry  act,  en¬ 
forced  by  a  committee  of  the  industry,  for  the  purpose 
of  cleaning  up  our  own  industry;  that  it  is  a  house¬ 
cleaning  job  being  done  by  the  canners  themselves! 
Do  you  think  these  men  (canners)  are  going  to  permit 
some  self-willed,  stubborn  objectors  to  undo  their  good 
work ;  to  track  up  their  newly  cleaned  house  with  their 
dirty  footprints? 

If  you  are  “put  on  the  pan,”  it  will  be  by  fellow 
canners,  backed  up  by  the  (Government  authority,  yes ; 
but  note  elsewhere  in  this  issue  the  carefulness  and 
detail  of  reporting  a  violation  of  the  Code  by  a  fellow 
canner.  No  longer  can  a  canner  make  a  blanket 
charge  against  another  canner.  If  he  knows  that 
this  other  canner  is  violating  the  Code,  then  he  should 
report  him ;  but  to  do  that  he  must  fill  out  a  detailed 
blank,  in  triplicate,  sending  a  copy  to  three  separate 
committees,  who  will  then  proceed  to  take  the  neces¬ 
sary  steps.  So  you  must  help  keep  the  welcher  and 
the  chiseler  out,  but  you  must  be  sure  of  your  grounds. 

Above  everything,  do  not  treat  the  Code  lightly. 
The  enforcement  machinery  has  been  so  perfected  that 
it  is  possible  to  bring  action  in  a  few  hours.  Every 
U.  S.  Court,  with  its  attorneys  everywhere,  is  ready 
to  act.  Read  this  account  from  the  June  27th  issue 
of  the  York  (Pa.)  Dispatch: 

“Unable  to  post  the  $5,000  bond  demanded  of  him  by 
Federal  Judge  Albert  L.  Watson,  Fred  C.  Perkins,  opera¬ 
tor  of  the  Fi-ed  C.  Perkins  Company,  manufacturing  stor¬ 
age  batteries  at  1601  Monroe  street.  West  York,  was  com¬ 
mitted  to  jail  at  noon  today  to  await  trial  before  the 
United  States  court  for  the  Middle  District  of  Pennsyl¬ 
vania  for  violating  the  NRA  code  for  his  industry. 

Deputy  U.  S.  Marshal  Floyd  E.  WTlson,  of  Harrisburg, 
arrived  in  York  this  morning  with  the  bench  warrant  from 
the  federal  judge.  The  warrant  directed  to  the  deputy 
marshal  stipuated  that  the  defendant  should  be  required 
to  post  before  a  United  States  Commissioner  bond  in  the 
sum  of  $5,000  for  his  appearance  before  the  federal  court. 

Accordingly,  Deputy  Marshal  Wilson,  after  serving  the 
warrant  upon  Perkins,  took  the  defendant  before  United 
States  Commissioner  Horace  G.  Ports,  where  Mr.  Perkins 
stated  his  inability  to  produce  bond  in  that  amount.  In¬ 
ability  on  the  part  of  the  defendant  to  post  bond  left  the 
commissioner  with  no  alternative  except  to  commit  Perkins 
to  jail  to  await  the  action  of  the  federal  grand  jury. 
He  was  taken  to  jail  at  noon  by  the  deputy  marshal  on  a 
commitment  issued  by  the  commissioner. 

Perkins  said,  before  he  was  taken  to  the  jail,  that  he 
expects  to  continue  to  conduct  his  business  from  his  cell 
there. 
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The  action  against  Perkins  was  brought  before  the  fed¬ 
eral  court  by  U.  S.  Attorney  Frank  J.  McDonnell  and 
Meyer  Turin,  assistant  counsel  in  the  division  of  litigation 
of  the  National  Recovery  Administration,  Turin  having 
characterized  Perkins  as  being  a  “self-styled  rugged  indi¬ 
vidualist”  who  has  defied  the  code  administration  and  the 
NRA. 

The  information  lodged  against  Perkins  with  the  federal 
court  charges  him  specifically  with  violating  the  code  for 
his  industry  by  failing  to  pay  the  minimum  wage  rate  of 
40  cents  an  hour. 

*  *  * 

The  Canners’  Code  went  into  full  force  on  June  11th. 

If  you  have  any  doubts  as  to  whether  or  not  you  are  in 
full  compliance,  or  will  be  when  you  operate,  get  in 
touch  with  your  local  authority — and  he  sure.  “Ignor¬ 
ance  of  the  law  excuses  no  one,”  as  you  know.  The 
National  Canners  Association  has  done  yoeman  work 
in  furnishing  every  canner  with  all  the  necessary  in¬ 
formation.  If  you  have  not  studied  it;  do  so  and 
keep  out  of  danger. 

*  *  * 

Like  Woodrow  Wilson,  General  Johnson  has  about 
given  his  life  for  his  country.  With  a  remarkably 
strong,  rugged  constitution  when  he  began  the  work' 
of  reconstruction,  General  Johnson  is  now  weakened, 
haggard,  and  must  relax  if  he  hopes  to  regain  his 
strength  and  preserve  his  life.  The  amount  of  work, 
and  worry,  which  both  President  Roosevelt  and  Gen¬ 
eral  Johnson  have  gone  through  in  the  past  year, 
would  have  put  a  dozen  ordinary  men  in  their  graves. 
And  the  country  will  never  forget  them  for  their 
sterling  patriotism.  God  grant  that  they  may  be 
spared  for  many  years  to  enjoy  the  fruits  of  their 
efforts  and  the  appreciation  of  their  fellow  country¬ 
men.  Wilson’s  sacrifice  was  supreme,  and  that  is 
enough  for  one  generation. 

*  *  * 

As  crops  improve  from  the  rains  it  becomes  more 
than  ever  important’ that  you  make  use  of  the  Crop 
Report  blanks  we  furnish,  to  let  us  know  exact  condi¬ 
tions  as  they  develop.  The  East  is  now  turning  dry 
as  the  West  gets  some  moisture,  and  it  may  be  the 
turn  of  this  formerly  “lucky”  section  to  get  its  share 
of  drought.  It  is  a  great  season,  if  you  do  not  weaken. 

AMENDMENT  TO  CODE  OF  FAIR  COMPETITION 
FOR  THE  MAYONNAISE  INDUSTRY 

ELETE  subsection  (j)  of  Section  1,  Part  B,  of 
Article  VI,  and  insert  in  lieu  thereof  the  fol¬ 
lowing  : 

(j)  1.  It  being  found  necessary  in  order  to  support 
the  administration  of  this  Code  and  to  maintain  the 
standards  of  fair  competition  established  hereunder 
and  to  effectuate  the  policy  of  the  Act,  the  Code  Au¬ 
thority  is  authorized : 

(a)  To  incur  such  reasonable  obligations  as  are 
necessary  and  proper  for  the  foregoing  purposes,  and 
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Address  all  communications  to  The  Canning  Trade,  Bal¬ 
timore,  Md. 


TERMS  OF  SUBSCRIPTION 

One  Year  -------  $3.00 
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Foreign  -------  5.00 
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Advertising  Rates  Upon  Application 
Make  all  Checks  or  Money  Orders  payable  to 
The  Canning  Trade 


to  meet  such  obligations  out  of  funds  which  may  be 
raised  as  hereinafter  provided  and  which  shall  be  held 
in  trust  for  the  purposes  of  the  Code; 

(b)  To  submit  to  the  Administrator  for  his  ap¬ 
proval,  subject  to  such  notice  and  opportunity  to  be 
heard  as  he  may  deem  necessary  (1)  an  itemized  bud¬ 
get  of  its  estimated  expenses  for  the  foregoing  pur¬ 
poses,  and  (2)  an  equitable  basis  upon  which  the  funds 
necessary  to  support  such  budget  shall  be  contributed 
by  members  of  the  industry; 

(c)  After  such  budget  and  basis  of  contribution 
have  been  approved  by  the  Administrator,  to  deter¬ 
mine  and  obtain  equitable  contribution  as  above  set 
forth  by  all  members  of  the  industry,  and  to  that  end, 
if  necessary,  to  institute  legal  proceedings  therefor  in 
its  own  name. 

2.  Each  member  of  the  industry  shall  pay  his  or  its 
equitable  contribution  to  the  expenses  of  the  mainte¬ 
nance  of  the  Code  Authority,  determined  as  herein¬ 
above  provided,  and  subject  to  rules  and  regulations 
pertaining  thereto  issued  by  the  Administrator.  Only 
members  of  the  industry  complying  with  the  code  and 
contributing  to  the  expenses  of  its  administration  as 
hereinabove  provided,  shall  be  entitled  to  participate 
in  the  selection  of  members  of  the  Code  Authority  or 
to  receive  the  benefits  of  any  of  its  voluntary  activi¬ 
ties  or  to  make  use  of  any  emblem  or  insignia  of  the 
National  Recovery  Administration. 

3.  The  Code  Authority  shall  neither  incur  nor  pay 
any  obligation  in  excess  of  the  amount  thereof  as  esti¬ 
mated  in  its  approved  budget,  except  upon  approval  of 
the  Administrator;  and  no  subsequent  budget  shall 
contain  any  deficiency  item  for  expenditures  in  excess 
of  prior  budget  estimates  except  those  which  the  Ad¬ 
ministrator  shall  have  so  approved. 

Approved  Code  No.  349 — Amendment  No.  1. 

Registry  No.  146-1-01. 
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OUR  CORN  CANNING 
LINE  IS  COMPLETE 

Other  machines,  not  illus¬ 
trated,  are: 

Peerless  Rehusker 
Peerless  Corn  Trimmer 
High  Pressure  Washer 
Ear  Corn  Brusher 
Inspection  Conveyors 
Ear  Corn  Blancher 
Model  5  Cutter 
Knife  Grinders 
Spiral  Conveyors 
Whole  Crain  Washers 
Blending  Mixers 
Syrup  System 
Resilker 
Cooker  Fillers 
Elevators 
Cob  Crusher 
('orn  Shaker 
etc.,  etc. 


DUPLEX  BATCH  MIXER  PREHEATER 

For  batch  mixing  corn,  meals,  etc.  W  lien  line  is 
operating  120  runs  per  minute,  each  ounce  of  mixed 
ettrn  receives  6  minutes  heat  treatment,  expelling 
miieh  of  free  air  ettntainetl  in  kernel,  flowing  natural 
stareh  Hin<M>thly,  allow  ing  iilling  at  high  teiiii>crature, 
which  is  a  great  aid  to  gtatd  vacuum. 


M  &  S  HI-SPEED  FILLER 

Hamlles  more  ilifliciilt  can  filling  jobs  than  any  other 
machine  built.  Action  automatic  ami  conliniioiis. 
I'nlcBs  can  is  in  |>roper  position  to  receive  it,  product 
cannot  flow.  All  cans  filled  exactly  alike.  Fills  any 
liquid  or  semi-liquid  product. 


Modern  Canning  Equipment  for  ALL  Food  Products 

SPRAGUE-SELLS  CORPORATION 

Division  of  Food  Machinery  Corporation 

HOOPESTON,  ILLINOIS 


SUPER  HUSKER 

'riie  faHteat,  Ptrongeni,  most  efficient  green  c’ttrii 
hiinkiiig  machine  ever  hiiilt.  IlunkH  from  120  t<i 
U)0  cars  per  minute — handling  all  the  corn  that 
two  operatorH  can  posnihly  fecil. 


Mimk  SUJEET  CORN  GROUIS".. 

^au7/  find  tfiese  MaefUnes 

Wm  ^  record  1^  RECORD! 

®  If  you  can  corn  —  anywhere  —  any  style  —  you’ll  be  interested  in 
the  complete  line  of  corn-canning  equipment  made  by  Sprague-Sells 
Corporation,  leading  manufacturers  of  machinery  for  all  canned 
foods.  Illustrated  are  just  a  few  of  the  machines;  write  for  profusely 
illustrated  catalog  describing  the  complete  line. 


SPRAGUE-SELLS  CORPORATION 

Division  of  Food  Machinery  Corporation 

HOOPESTON,  ILLINOIS 

Please  send  me  General  Catalogue  No.  200  showing  complete  lines  of 
moilern  canning  etjuipment  for  all  food  products. 


Address 


PEERLESS  CORN  WASHER 

Fur  corn,  pumpkin  and  other  large  round  prinhicts. 
(vcntly  tumhies,  ruh8  and  HTuhn  ears,  without  bruis¬ 
ing.  Removes  all  foreign  mutter.  Saves  corn  and 
labor  costs. 


MODEL  8  CORN  SILKER 

The  last  woni  in  corn  silkers.  Strfinger  more  rigi«l 
and  requires  much  less  space  than  other  in<»dcls. 
Has  all  g<M»d  features  of  previous  silkers,  plus  a 
number  of  real  iinprovements. 


UNIVERSAL 
CORN  CUTTER 

For  both  slioepeg  and  cream 
style  corn;  will  single  cut  for 
true  w  hole  grain  <'orn;  double 
cut  for  cut  kernel  corn;  will 
cut  and  scrape  for  cream 
style  corn.  Assures  big  in¬ 
crease  in  yield  and  proGts. 


State. 


A-l-M 
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CROP  REPORTS 

Condition  of  Canners  crops  as  reported  direct  by  Canners.  You  need  this 
kind  of  information,  and  should  appreciate  its  value.  Contribute  your  share 
and  keep  this  column  up  to  the  minute.  We  urge  your  co-operation  and  invite 
your  communications. 


TOMATOES 

STREATOR,  ILL.,  July  9th,  1934 — Have  a  nice 
stand  but  must  have  moisture  soon.  Have  had  no  real 
rains  all  spring  and  summer. 

BUNKER  HILL,  IND.,  July  8th,  1934  — Looking 
fine.  Much  better  than  usual  at  this  time  of  the  sea¬ 
son.  Prospects  are  for  a  good  yield.  Acreage  normal. 
Just  had  a  good  rain. 

CARLISLE,  IND.,  July  2nd,  1934— Only  50  per  cent 
of  our  acreage  set  due  to  drought.  Wilt  has  now  made 
its  appearance  and  we  fear  great  loss. 

CENTERVILLE,  IOWA,  July  7th,  1934— We  have 
doubled  our  acreage  this  year,  but  glad  to  say  that  we 
have  our  entire  pack  sold  at  a  much  better  price  than 
last  year.  Unless  we  have  a  late  fall  there  will  not  be 
a  very  large  yield  in  this  territory,  as  it  took  a  long 
time  for  the  plants  to  start  growing  on  account  of  the 
dry  weather.  The  early  settings  were  damaged  by  cut 
worms. 

WHITE  PLAINS,  KY.,  July  6th,  1934— Have  150 
acres  set,  100  less  than  last  year.  Most  of  those  set 
are  late.  We  expect  to  begin  canning  on  the  early 
tomatoes  the  last  of  July.  Weather  conditions  favor¬ 
able  at  this  time,  and  judging  from  the  looks  of  the 
vines  and  fruit,  the  quality  should  be  good. 

FREMONT,  MICH.,  July  3rd,  1934 — Plants  are 
making  rapid  growth  as  a  result  of  recent  showers. 

IDA,  MICH.,  July  3rd,  1934 — Acreage  increased 
over  last  year  and  previous  years.  It  is  too  early  to 
state  definitely  what  the  prospective  yield  will  be,  be¬ 
cause  the  balance  of  the  season  may  bring  on  a  full 
crop.  At  present  it  looks  as  though  it  will  be  shorter 
than  usual,  due  to  the  dry  weather  prevailing.  How¬ 
ever,  if  we  have  timely  showers  for  the  rest  of  the  sea¬ 
son,  our  crop  will  be  average  or  better. 

GRIMMET,  MO.,  July  9th,  1934 — Only  one-fourth 
acreage  set.  Prospects  very  poor  owing  to  extreme 
dry  weather.  If  dry  weather  continues,  there  will  be 
no  canning  done. 

SALEM,  N.  J.,  July  10th,  1934— It  looks  like  a 
bumper  crop  at  present.  35  per  cent  more  acreage  this 
year,  but  if  old  Dame  Nature  steps  in,  like  she  did  last 
year  with  that  flood  on  the  Atlantic  Coast,  goodbye 
canners.  Crop  looks  like  100  per  cent  at  present  with 
35  per  cent  more  acreage  than  last  year. 

SWEDESBORO,  N.  J.,  July  7th,  1934 — General  con¬ 
dition  of  crops  in  this  territory,  we  would  say,  are  as 
usual.  However,  the  rains  and  extremely  hot  weather 


are  undoubtedly  going  to  show  on  our  early  crop  and 
shorten  the  same.  It  is  causing  a  considerable  num¬ 
ber  of  the  tomatoes  to  split  wide  open.  Our  acreage 
is  about  normal,  and  of  course,  the  yield  will  depend 
entirely  upon  the  length  of  the  extreme  hot  weather 
which  w^e  are  having  at  the  present  time.  So  far  as 
the  later  crops  are  concerned,  they  all  look  well  cared 
for. 

AIRVILLE,  PA.,  July  5th,  1934 — Crop  is  growing 
very  nicely  and  there  are  prospects  for  a  very  good 
yield.  Although  there  are  some  troubles  of  stem  rot 
in  this  section. 

FELTON,  PA.,  July  5th,  1934 — Acreage  about  25 
per  cent  above  last  year.  The  weather  has  been  very 
good  for  growing;  plenty  of  rains.  About  two  weeks 
ahead. 

HIGH  ROCK,  PA.,  July  9th,  1934 — Acreage  more 
than  last  season.  Prospects  at  this  time  are  good. 

BERKELEY  SPRINGS,  W.  VA.,  July  9th,  1934— 
Acreage  larger  than  last  year  but  quite  a  few  plants 
missing  on  account  of  season  being  dry  and  no  re¬ 
planting  done.  Plants  are  backward  and  not  growing 
very  well;  has  been  too  dry  and  hot,  but  we  had  a 
good  rain  Saturday.  Crop  is  from  20  to  30  days  late 
at  this  time,  but  with  rains  and  good  growing  weather, 
may  get  a  good  crop  yet.  Crop  in  this  section  can  be 
made  or  destroyed  by  weather  conditions  in  the  10  to 
15  days  ahead  of  us. 

CORN 

BUNKER  HILL,  IND.,  July  8th,  1934 — Coming 
along  nicely.  The  rains  of  last  Friday  were  copious 
and  just  at  the  right  time. 

CENTERVILLE,  IOWA,  July  7th,  1934— Our  acre¬ 
age  is  less  than  the  average  year  on  account  of  the 
chinch  bugs  in  this  territory.  Prospects  are  good  on 
that  which  is  planted,  if  bugs  do  not  take  it.  We  do 
not  know  of  any  fields  that  are  hurt  to  any  great  ex¬ 
tent. 

COLUMBUS,  OHIO,  July  8th,  1934— The  tempera¬ 
ture  is  64  degrees  this  morning,  after  13  days  of  above 
90  degrees.  A  dandy  rain  again  yesterday  forenoon. 
Drove  about  100  miles  Friday  and  never  saw  corn  look¬ 
ing  better  at  this  time  of  year.  Some  fields  are  a  little 
late  but  others  are  way  ahead,  so  it  will  balance  out. 

AIRVILLE,  PA.,  July  5th,  1934 — Crop  looks  very 
good.  We  have  had  showers  and  plenty  of  moisture 
is  available. 


(^Continued  on  Page  26) 
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Will  Your  Fire  I  nsurance  Keep  Pace 
With  Your  Rising  Values? 


ar  ar  ar 


This  can  be  taken  care  oj 
automatically 
without  extra  cost. 

CANNERS  EXCHANGE  SUBSCRIBERS 

at 

WARNER  INTER-INSURANCE  BUREAU 


Lansing  B.  Warner,  Incorporated 

540  North  Michisan  Avenue 

Telephone  Superior  7700 

CHICAGO  ILLINOIS 


Ship  Your 

Canned  Foods  and  Merchandise 

by  rail  or  water  to 

BALTIMORE 

tor  STORAGE  and  DISTRIBUTION 

by 

THE  TERMINAL  WAREHOUSE  CO. 
oF  Baltimore  City 

(Established  1894.  Capital  Stock  $600,000) 

Two  large  warehouses  are  located  in  the  center 
of  the  City  and  one  on  the  harbor  and  all  have 
Pennsylvania  Railroad  Sidings. 

Liberal  loans  are  made  upon  canned  foods  and 
other  staple  merchandise  when  stored  in  these 
warehouses  and  this  assistance  is  of  great  advant¬ 
age  to  the  patrons  of  the  Company 


MODEI^N 

GANSE 


t/ Colors 
mmptMirery 


GAMSE  LITHDCRAPHINB  CO. 

INC.  — 

Herman  Eamse  o 

E. Lombard  St. 

BALTIMORE.MD. 

Phomes — Plaxa.  iSP-S-fS^G 


Getting  Ready  for  the  Rush  Season! 

Here’s  a  few  well  known  machines  of 
our  manufacture— lots  of  others  we’d  like 
to  tell  you  about— and  the’ re  built  right. 


Robins  Pulp  Machine  Hume  Salt  Dispenser 

Write  us  about  the  Tuc-Robins  line  of  whole  grain  Corn 
Canning  Machinery.  Also  the  Jones  Cabbage  Core-Shredder 

A.  K.  Robins  &Co.,  Inc.,  Baltimore,  Md. 

Jlnd  new  catalog  for  the  asking 
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With  Canned  Foods  Distributors 


CONSUMERS  COMPLAIN  OF  HIGH  CODE  PRICES 

EMAND  for  early  revision  of  the  wholesale  grocei’s’  code  is 
becoming  more  general,  and  it  is  expected  that  the  hearing 
to  be  held  in  Washington  before  the  month  is  over  will  wind  up 
with  a  drastically  revised  cede  for  the  submissal  to  the  Adminis¬ 
tration. 

A  Krasne,  prominent  Eastern  wholesale  grocer  and  chain 
store  operator,  came  out  with  a  direct  blast  against  further 
code  operation  during  the  week.  According  to  Mr.  Krasne, 
consumer  resistance  to  higher  grocery  price  levels  has  become 
so  marked,  that  in  his  opinion  “it  is  time  for  the  trade  to  con¬ 
sider  seriously  this  definite  opposition  created  by  code  markups 
and  other  devices  against  open  competition.”  If  the  price  pro¬ 
visions  and  other  features  of  the  code  were  immediately  re¬ 
moved,  he  believes,  the  grocery  trade  would  still  prosper.  In 
short,  Mr.  Krasne  believes,  the  emergency  for  which  N.  R.  A. 
was  crated  has  passed,  and  the  trade  is  now  in  position  to  stand 
on  its  own  feet  and  go  forward  with  the  impetus  which  the 
recovery  measures  have  furnished.  “We  do  business  with  10,- 
000  dealers  within  a  radius  of  150  miles  from  our  Bronx  head¬ 
quarters,”  Mr.  Krasne  stated,  and  each  of  these  stores  has  an 
average  of  200  customers;  which  makes  a  total  of  2,000,000 
retail  purchasers.  We  think  we  can  gauge  public  sentiment 
fairly  accurately  from  these  stores.  I  am  not  registering  my 
own  sentiments,  but  I  am  simply  stating  a  fact  when  I  say  that 
these  customers  are  reported  by  our  dealers  to  be  bitterly  antag¬ 
onistic  to  every  advance  in  price.  The  public  blames  the  codes. 
Right  or  wrong,  we  must  take  notice  of  this  increasing  resist¬ 
ance,  especially  as  the  complaints  which  come  to  us  represent, 
I  think,  the  average  type  of  American  buyei-.” 


himself  bewildered,  befuddled,  and  defeated,  and  all  of  his  well- 
developed  desires  to  cooperate  abandoned. 

“Such  is  the  picture  I  got  throughout  all  of  my  travels  of  the 
relationship  of  the  wholesale  grocer  to  the  merchandising  code. 
Certain  proposals  and  amendments  of  the  code  were  prepared  at 
meetings  held  during  the  week  of  June  17  in  Chicago.  The 
National  Code  Authority  has  submitted  its  proposals  to  the 
Government,  the  usual  public  hearing  will  be  held,  and  it  is  my 
belief  that  following  these  procedures  a  definite  code  will  be 
presented  to  the  trade.  I  am  stating  to  the  Code  Authority  and 
to  the  Administration  in  just  as  plain  language  as  I  can  com¬ 
mand  that  it  is  of  the  utmost  importance,  and  indeed  vital  to 
the  administration  of  a  grocery  code,  that  there  now  be  pre¬ 
sented  to  the  trade  a  code  which  in  its  nature  and  requirements 
is  definite  and  enduring.  If  present  conditions  continue  for  any 
great  length  of  time,  such  fact  will,  in  my  opinion,  prove  fatal 
to  code  adherence  and  enforcement. 

“I  believe  that  we  are  now  on  the  eve  of  having  a  code — a 
real  honest-to-goodness  code,  under  which  the  wholesale  grocer 
can  operate,  and  I  further  believe  that  if  we  don’t  have  it  now, 
within  the  next  few  weeks,  we  are  never  going  to  have  it.  I 
am  advocating  that  a  code  be  perfected  here  now  and  submitted 
by  our  Code  Authority,  upon  which  each  factor  in  the  trade  has 
placed  its  representative,  and  that  with  such  a  code  recom¬ 
mended  to  the  Administration,  the  Administration  promptly 
stamp  the  document  with  its  approval  and  send  it  out  to  the 
wholesale  grocery  trade  of  the  United  States  as  the  law  of 
the  land.” 

NEW  CODE  OFFICIAL 


SEES  CODE  IGNORED 

H.  McLAURIN,  president  of  U.  S.  Wholesale  Grocers  Asso- 
.  elation,  reporting  on  the  results  of  a  trip  just  concluded 
during  which  he  visited  wholesale  grocers  in  Tennessee,  Arkan¬ 
sas,  Missouri,  Kansas,  Iowa,  Wisconsin,  Illinois,  and  Indiana, 
says  of  the  code  sentiment  he  encountered  during  his  trip: 

“My  contacts  during  the  past  two  months  with  hundreds  of 
wholesale  grocers  render  obvious  the  fact  that  to  all  intents  and 
purposes  there  is  no  code  for  the  wholesale  grocei’y  trade  operat¬ 
ing  throughout  the  country  other  than  those  provisions  dealing 
with  wages  and  labor.  In  a  very  large  and  whole-hearted  way 
those  provisions  are  being  honored  and  complied  with.  Many 
frequent  changes,  suspensions,  amendments,  and  illogical  inter¬ 
pretations  of  various  sections  of  the  code  have,  by  this  time,  so 
utterly  bewildered  wholesale  grocers  throughout  the  country 
that  they  are  in  a  large  measure  losing  both  interest  and  con¬ 
fidence  in  a  merchandising  code. 

“In  my  opinion  one  of  the  errors  into  which  we  have  fallen 
is  to  be  found  in  the  fact  that  after  a  provision  of  the  code, 
such  as  transportation,  etc.,  has  been  determined  upon  by  the 
National  Food  and  Grocery  Distributors’  Code  Authority  and 
approved  by  the  Administration,  the  Code  Authority  and  the 
Government  have  had  to  listen  to  and  analyze  the  observations, 
complaints,  and  criticisms  of  several  thousand  wholesale  gro¬ 
cers  who  object  to  this  and  object  to  that,  and  object  to  all  and 
everything  that  has  been  done  and  that  has  been  ordered.  The 
result  of  this  has  been  some  new  legal  interpretations,  some 
immediate  suspensions,  of  this  or  that  ruling,  some  pi'oposed 
amendments  to  take  the  place  of  something,  and  when  we  get 
through  with  it  all  and  the  wholesale  grocer  has  read  some 
communication  from  the  Food  Authority  and  several  legal  dis¬ 
sertations  from  the  Government,  the  wholesale  grocer  has  found 


I RWIN  S.  MOISE  has  been  appointed  Acting  Deputy  Admin- 
I  istrator  in  charge  of  tobacco,  confectionery,  and  grocery  dis¬ 
tribution  codes  in  Division  (5,  N.  R.  A.  Mr.  Moise  has  been 
legal  adviser  in  negotiations  dealing  with  these  codes,  and  in 
addition  has  had  extended  experience  in  both  the  wholesale  and 
retail  grocery  businesses.  He  was  in  attendance  at  the  recent 
grocery  trade  conclaves  in  Chicago,  and  enters  upon  his  new 
duties  with  a  clear  picture  of  the  code  situation  in  the  grocery 
field. 

,  SALES  TO  GOVERNMENT 

EPLYING  from  inquiries  from  the  wholesale  grocery  trade 
as  to  the  effect,  if  any,  of  the  President’s  recent  executive 
order  permitting  a  discount  of  15  per  cent  in  bidding  on  Gov¬ 
ernment  contracts,  N.  R.  A.  has  given  an  opinion  that  this 
executive  order  “in  no  way  affects  the  Code  of  Fair  Competition 
for  the  Wholesale  Food  and  Grocery  Trade.” 

CANNED  FOODS  GRADING 

HE  canned  foods  distributing  trade  showed  great  interest 
this  week  in  reports  that  the  Pennsylvania  State  Bureau  of 
Markets,  cooperating  with  the  Federal  Government,  is  endeav¬ 
oring  to  work  out  a  practical  plan  for  grading  canned  foods. 

Announcing  this  move,  the  Bureau  said,  in  part:  “State  pure 
food  laws  have  been  successfully  enforced  to  assure  the  con¬ 
sumer  that  canned  products  are  wholesome,  free  from  adultera¬ 
tion,  and  not  grossly  misrepi’esented,  but  the  consumer  has  never 
had  the  same  opportunity  to  select  canned  fruits  and  vegetables 
on  the  basis  of  flavor,  appearance,  size  and  general  quality,  as 
when  selecting  an  uncanned  article. 

“Lack  of  official  grade  terms  clearly  marked  on  cans  of  fruit 
and  vegetables  as  offered  for  sale  in  the  retail  store  is  an  impor- 


WHILE  men  strive  and  work  and  plan  there  is  a  serene* 
ness  about  the  farm  yard  that  makes  us  pause  and  envy. 
July  is  a  busy  month  .  .  .  but  we  are  never  too  busy  to  take 
care  of  your  immediate  needs  or  your  future  requirements. 
Why  not  join  the  Heekin  group  of  canners  who  have  no 
worries  about  delivery  .  .  .  who  feel  free  to  discuss  with  us 
their  canning  problems  .  .  .  who  feel  a  friendliness  in  our 
oi^anization  that  has  brought  us  repeat  orders  year  after 
year.  A  Heekin  representative  will  gladly  call  on  you  .  .  . 
without  obligation  .  .  .  for  a  friendly  chat.  THE  HEEKIN 
CAN  CO.,  CINCINNATI,  O. 
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tant  missing  link  in  our  system  of  food  marketing.  The  repu¬ 
table  canner,  the  Pennsylvania  farmer,  and  especially  the  house¬ 
wife  who  desires  to  make  every  dollar  go  just  as  far  as  possible 
deserve  a  break  in  this  ‘tin  can’  age.” 

The  statement  estimates  that  some  350,000,000  cans  of  food, 
raised  principally  in  other  states,  are  sold  each  year  in  Penn¬ 
sylvania,  and  intimates  that  efforts  will  be  made  to  stimulate 
the  canning  industry  in  Pennsylvania  to  give  farmers  of  that 
state  a  wider  outlet  for  their  crops. 

This  move  on  the  part  of  the  Keystone  state,  taken  in  con¬ 
junction  with  the  plan  to  provide  Federal  grades  for  canned 
foods  as  part  of  the  code  for  the  canning  industry,  has  given 
distributors,  particularly  those  with  their  own  private  brands, 
considerable  food  for  thought,  and  it  is  expected  that  the  action 
initiated  by  Pennsylvania  will  probably  be  taken  up  by  pure 
food  and  market  authorities  in  other  states. 

MINIMUM  PRICES 

INCREASING  evidence  of  trade  restiveness  under  the  minimum 
price  requirements  of  various  food  codes  is  arousing  consid¬ 
erable  interest  in  grocery  distributing  circles. 

The  code  authorities  for  the  bottled  soft  drink  and  mayon¬ 
naise  industries  have  both  requested  release  from  the  minimum 
price  provisions  of  their  respective  codes,  with  hearings  on  these 
requests  scheduled  for  early  dates. 

The  macaroni  trade  has  had  so  much  trouble  with  alleged 
price  cutting  that  the  national  code  authority  for  that  industry 
is  threatening  drastic  action. 

Other  food  groups  opei'ating  under  N.  R.  A.  codes,  notably 
the  coffee  trade,  have  run  into  similar  difficulties. 

In  many  quarters  of  the  trade  it  is  expected  that  price  pro¬ 
visions  will  soon  be  altogether  eliminated  from  these  codes,  with 
industry  regulation  simmering  down  to  the  outlawing  of  de¬ 
structive  trade  practices  generally  condemned  by  individual  in¬ 
dustries  as  unfair  methods  of  competition. 

Not  only  are  many  large  manufacturing  enterprises  chafing 
under  the  restraint  of  minimum  price  regulations,  especially 
where  the  basis  for  such  minima  are  uncertain,  but  growing 
complaint  from  consumers  regarding  price  boosts  following  the 
codifying  of  various  industries  is  beginning  to  come  in  for 
serious  attention  in  Washington. 

The  baking  industry  went  under  code  operation  on  Monday 
of  this  week,  and  while  leaders  in  the  .industry  promise  that 
this  will  not  induce  higher  prices,  the  outlook  is  still  uncertain. 
Any  general  increase  in  the  price  of  bread,  following  as  it  would 
naturally  recent  advances  in  milk  prices,  would  probably  preci¬ 
pitate  a  crisis  in  N.  R.  A.  and  its  future,  it  is  felt. 

Canners  likewise  are  seriously  concerned  over  the  price  angle 
resulting  from  various  emergency  legislation,  notably  that  spon¬ 
sored  by  the  A.  A.  A.  Higher  raw  material  costs  and  increased 
cannery  labor  charges  will  force  further  price  increases  in 
almost  all  lines  of  canned  foods,  and  with  consumption  already 
reputedly  suffering  as  a  result  of  the  price  upswing  of  the  first 
quarter  of  the  year,  some  canners  are  apprehensive  over  a  pos¬ 
sible  setback  in  consumption  that  will  take  a  long  time  to 
correct. 

STATISTICS  ON  GROCERY  STORE  SALES 

HE  Progressive  Grocer”  for  June  publishes  the 
figures  for  chain  store  sales  in  the  grocery  field 
for  the  first  four  months  of  1934.  The  percent¬ 
age  of  change  as  compared  with  the  same  four  months 
in  1933  is  as  follows;  all  figures  plus  except  those 
noted : 


Great  A.  &  P .  5.70 

Safeway  Stores  .  11.10 

Kroger  .  11.00 

American  Stores  .  7.20 

First  National  .  11.60 


National  Tea  (*) .  6.20 

H.  C.  Bohack .  7.60 

Grand  Union  .  5.90 

Jewel  Tea  .  19.10 


(*) — National  Tea  reports  1,260  stores  in  operation 
on  April  21,  as  against  1,360  a  year  before. 

Under  the  heading  “How  Grocers  Are  Faring  Under 
the  New  Deal,”  Carl  W.  Dipman,  the  editor,  writes  in 
part  as  follows : 

“Independent  grocery  stores  have  led  chain 
stores  in  averages  sales’  increases  the  first  four 
months  of  1934  as  compared  with  the  same  period 
in  1933.  This  and  other  facts  are  revealed  in  a 
nation-wide  survey  made  recently  by  The  Pro¬ 
gressive  Grocer. 

“Sales  of  grocery  and  combination  stores,  in¬ 
cluding  chains  and  independents,  were  14  per  cent 
ahead  the  first  four  months  of  1934  compared  with 
the  same  period  in  1933. 

“Independent  store  sales  were  17.6  per  cent 
ahead  of  last  year  for  the  same  period. 

“Sales  of  the  11  leading  chain  systems  (repre¬ 
senting  approximately  70  per  cent  of  the  total 
food  chain  volume)  were  6.9  per  cent  ahead. 
These  figures  would  indicate  that  independent 
stores  are  making  a  better  showing  in  increasing 
their  volume  under  present  conditions  than  chains 
— a  condition  that  has  prevailed  since  early  in 
1933. 

“While  the  total  dollar  volume  of  all  stores 
showed  an  increase  of  14  per  cent  for  the  four 
months,  yet  the  tonnage  volume  shows  no  increase. 

*  *  * 

“The  charge  frequently  made,  generally  by  op¬ 
ponents  of  NRA,  that  the  New  Deal  with  its  codes 
works  against  small  business  establishments  and 
in  favor  of  large  ones,  is  not  borne  out  by  the  facts 
revealed  in  this  survey.  Small  stores  with  an 
annual  volume  of  less  than  $25,000  now  enjoy  a 
healthier  condition  than  they  have  in  three  years. 
Not  only  did  their  dollar  volume  decline  from  1929 
to  1933,  but  their  tonnage  volume  declined  rapid¬ 
ly.  This  year  they  enjoy  an  average  increase  in 
dollar  volume  of  16.7  per  cent  and  are  now  appar¬ 
ently  holding  their  tonnage.  The  middle  sized 
stores  with  an  annual  volume  of  from  $25,000  to 
$50,000  are  still  in  a  better  condition.  They  show¬ 
ed  an  average  dollar  increase  of  20.1  per  cent  in¬ 
dicating  a  sizeable  increase  in  tonnage.” 

The  publication  tabulates  geographically  as  follows: 


New  England  States . 14.2  per  cent 

Middle  Atlantic  . 19.5  per  cent 

South  Atlantic  . 24.7  per  cent 

North  Central  . 17  per  cent 

South  Central  . ..20.7  per  cent 

Mountain  States  . 17  per  cent 

Pacific  . 14.9  per  cent 


Independent  retailers  are  normally  and  logically  the 
customers  of  independent  wholesalers,  who  in  turn  de¬ 
pend  upon  brokers  for  their  supplies.  Prospects,  under 
codes,  are  bright  for  these  interests. 
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Pineapple  Juice  Prevents  Discoloration 

of  Cut  Fruits 

New  Discovery  May  Solve  Lons  Standing  Problem  Involved  in  the 
Use  oF  Sulphur  Dioxide  in  Dried  Fruit  Industry 


Fruit  growers  and  fruit  driers,  long  concerned 
over  the  well-known  tendency  of  many  fruits  and 
vegetables  to  darken  at  freshly  cut  surfaces,  may 
be  greatly  benefited  by  an  unusual  scientific  discovery 
announced  today  by  the  U.  S.  Department  of  Agri¬ 
culture. 

Dr.  A.  K.  Balls  and  Walter  S.  Hale  of  the  Food  Re¬ 
search  Division,  Bureau  of  Chemistry  and  Soils,  have 
found  that  apples  will  retain  their  original  color  if  im¬ 
mediately  after  being  cut  they  are  simply  sprayed  with 
pineapple  juice,  a  by-product  in  the  canning  of  pine¬ 
apples.  In  other  words,  merely  by  putting  two  agri¬ 
cultural  products  together,  the  value  of  both  commodi¬ 
ties  is  increased.  In  agricultural  technology  such  a 
combination  of  circumstances  is  rare.  Usually  an  im¬ 
provement  in  one  direction  is  a  loss  in  another. 

The  Department  has  applied  for  a  public  service  pat¬ 
ent  on  the  new  process  to  make  it  available  free  to  all 
residents  of  the  United  States. 

For  years  commercial  fruit  driers  have  met  the 
“darkening”  tendency  of  fruits  by  treating  them  with 
sulphur  dioxide.  The  dried  fruit  after  “sulphuring” 
has  a  good  color,  but  still  contains  considerable  sulphur 
dioxide.  This  is  objectionable  to  many  consumers. 
Consequently,  the  dried  fruit  industry  itself  has  dili¬ 
gently  searched  for  a  satisfactory  substitute  for  sul¬ 
phur  dioxide. 

Very  little  untreated  dried  apples,  pears,  and  apri¬ 
cots  are  marketed.  Slices  of  apple,  for  example,  if 
untreated,  retain  their  original  color  for  only  a  few 
minutes  and  by  the  time  they  have  been  left  in  the  air 
long  enough  to  dry  they  are  usually  a  deep  brown. 
This  is  a  serious  loss  because  such  dark-colored  prod¬ 
ucts  are  not  received  well  on  the  market.  It  is  impos¬ 
sible  to  prepare  from  them  an  article  of  food  which 
even  remotely  resembles  the  original  fruit  in  respect 
to  color. 

“What  Mr.  Hale  and  I  really  set  out  to  do,”  Doctor 
Balls  states,  “was  to  find  a  method  of  preventing  dis¬ 
coloration  of  cut  fruit  which  could  displace  the  ‘sul¬ 
phuring’  process.  We  began  with  a  long  and  highly 
theoretical  study  of  the  enzyme  reactions  which  caused 
the  darkening  of  the  fruits.  We  succeeded  in  produc¬ 
ing  these  reactions  in  th6  test  tube. 

“As  a  result,  it  seemed  to  us  that  several  classes  of 
substances  ought  to  possess  the  property  of  inhibiting 
the  discoloration.  Most  of  these  were  poisonous.  How¬ 
ever,  one  class  was  without  doubt  harmless,  because  it 
occurs  in  many  foods.  This  was  the  class  of  sulphy- 


dryl-containing  amino  acids  and  peptides,  typified  by 
glutathione  and  cysteine. 

“We  tried  these  substances  on  a  variety  of  apple 
which  darkens  especially  fast  when  cut.  The  sub¬ 
stances  did  possess  the  predicted  property,  and  to  such 
an  extent  that  only  very  small  amounts  were  necessary 
to  inhibit  completely  the  darkening  of  apples.” 

The  application  made  by  Balls  and  Hale  was  very 
simple.  The  sliced  apples  were  sprayed  with  a  very 
dilute  solution  of  the  chemical  and  then  placed  in  a 
drier  where  they  were  dried  as  in  an  apple  drying 
plant. 

Glutathione  and  cysteine  are  rather  rare,  although 
if  there  were  any  great  demand  for  them  they  could 
probably  be  made  cheaply  enough. 

“Now,  we  knew,”  Doctor  Balls  explains,  “that  the 
natural  activator  of  the  proteolytic  enzyme  in  pine¬ 
apple  juice  was  also  a  sulphydryl  compound  related  to 
those  with  which  we  had  experimented.  So  our  next 
step  was  to  spray  the  fruit  with  pineapple  juice.  The 
result  was  the  same  as  with  the  chemicals,  so  far  as 
inhibiting  the  color  formation  was  concerned. 

“This  fruit,  dried  after  spraying  with  pineapple 
juice,  was  covered  with  a  thin  film  of  dry  residue  from 
the  juice.  I  do  not  see  that  this  is  objectionable.  But 
it  may  be  quite  easily  avoided  by  first  fermenting  the 
juice,  removing  the  yeast  and  alcohol,  and  using  the 
greatly  purified  liquid  in  the  spraying  process.  The 
alcohol  recovered  more  than  pays  for  the  cost  of  this 
chemical  treatment.” 

Dried  apples,  treated  with  pineapple  juice,  have  been 
held  in  the  laboratory  for  many  months,  in  order  to 
have  a  fair  comparison  with  fruits  as  now  handled  in 
the  commercial  field.  These  apples  are  just  as  white 
now  as  they  were  when  the  treatment  was  first  made. 

While  most  of  Balls’  and  Hale’s  work  has  been  done 
with  apples,  the  method  appears  to  work  well  with 
many  other  fruits  and  vegetables.  “It  should  be  un¬ 
derstood,”  Doctor  Balls  adds,  “that  we  have  not  been 
able  to  try  it  out  on  other  fruits  and  vegetables  suffi¬ 
ciently  to  make  too  definite  a  statement.  We  have  to 
do  more  work  on  that.” 

This  new  discovery  has  vast  commercial  possibili¬ 
ties.  In  1931,  according  to  the  Census  of  Manufac¬ 
tures,  there  were  produced  44,332,214  pounds  of  dried 
apples,  more  than  74  million  pounds  of  dried  apricots, 
and  more  than  50  million  pounds  of  dried  peaches. 
Most  of  these  products  were  treated  with  sulphur  diox¬ 
ide,  which  now  may  eventually  be  displaced. 
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BETTER  PROFITS 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


AS  a  nation  and  as  individuals,  we  are  the  world’s 
/~\  greatest  procrastinators!  And  the  best  casual 
/  \  promisers  and  inviters!  What  do  I  mean? 

Well,  every  year  since  we  have  been  in  business  and 
especially  when  we  meet  our  brokers  and  customers  at 
the  Convention  we  say  casually,  “Now  next  summer 
when  we  are  packing  I  want  you  to  come  and  see  us.” 
And  usually  we  forget  all  about  the  invitation.  We 
always  mean  to  make  more  of  the  invitations,  to  fol¬ 
low  them  up  and  really  urge  representatives  and  dis¬ 
tributors  to  visit  our  plants  but  certainly  after  we  get 
the  pack  started  we  are  too  busy  to  spend  any  time 
checking  as  to  whom  we  have  asked  to  be  our  guests 
and  in  checking  to  see  they  have  the  last  minute  urge 
to  look  over  our  plant  when  in  operation. 

The  pea  pack  will  be  pretty  well  ended  when  you 
are  reading  this  but  other  fruits  and  vegetables  will 
be  coming  along  all  summer.  If  you  pack  only  a  major 
commodity  or  a  few  lines  you  may  be  too  late  now  to 
do  a  good  job  of  getting  folks  to  see  your  plant  while 
it  is  busiest  but  others  still  have  an  opportunity  for 
actually  planning  to  have  as  many  visitors  as  possible. 
You  should  do  this  without  fail. 

Be  methodical  in  this  planning.  Select  first  those 
brokers  you  feel  would  be  most  benefited  by  viewing 
your  manufacturing  operations  and  write  or  phone 
them  at  once  giving  details  as  to  just  when  you  think 
they  will  get  the  most  from  a  visit  to  your  town  and 
factory.  Each  one  has  a  friend  or  two  among  dis¬ 
tributors  you  are  anxious  to  have  better  acquainted 
with  your  personnel  and  product  story.  In  your  invi¬ 
tations  to  your  representatives  mention  to  them  your 
wish  that  they  bring  with  them  the  customers  they 
want  to  have  most  fully  informed  concerning  the  way 
you  go  about  canning  the  product  you  are  hoping  they 
will  sell  in  volume  for  you  this  season  and  for  many 
years  to  come.  Insist  each  broker  visiting  you  bring 
with  him  a  customer  or  two. 

Keep  up  a  regular  campaign  by  mail  and  wire  until 
you  have  as  many  visitors  scheduled  for  entertainment 
as  you  feel  you  can  take  care  of  to  good  advantage. 
Then  plan  what  you  will  do  for  them  besides  showing 
them  a  lot  of  filling  machines  in  operation,  the  retorts 
with  steam  on  and  the  long  piles  of  filled  cans  in  your 
warehouses.  Right  here  I’ll  let  you  into  a  little  secret. 
The  average  visitor  to  your  factory  is  interested  in 
your  plant  and  its  operation  but  he  also  has  other  in¬ 
terests  not  connected  with  canning.  His  visits  away 


from  his  business  are  something  of  let  downs  from  the 
grind  he  too  has  to  follow  when  at  home.  That’s  why 
conventions  are  what  they  are.  That’s  why  you  must 
arrange  to  do  more  than  simply  show  your  plant  to 
your  brokers  and  customers. 

Your  locality  has  something  to  offer  in  the  way  of 
recreation  or  sport  that  other  towns  do  not  possess. 
Learn  the  likes  of  your  visitors  and  plan  entertain¬ 
ment  accordingly.  Last  night  a  broker  just  back  from 
a  two  weeks  trip  to  canners  now  operating  their  fac¬ 
tories  said  when  speaking  of  a  certain  principal,  “I 
saw  him  Saturday  night  and  arranged  to  see  the  plant 
Sunday  and  to  do  a  little  fishing  too.  We  saw  the  plant 
all  right  but  the  day  was  poor  for  fishing.  If  I  had 
been  urged  a  little  I  would  have  stayed  another  day 
and  fished  Monday  too  but  so  and  so  was  rushed  to 
death  and  so  I  left  Sunday  afternoon.”  This  broker 
had  spent  considerable  money  and  time  in  getting  to 
this  plant  and  he  had  been  invited  because  the  owner 
wished  to  get  better  acquainted  with  him.  And  then, 
after  the  trip  had  been  made,  the  canner  was  so  much 
concerned  about  the  physical  details  of  factory  opera¬ 
tion  he  could  not  give  as  much  time  to  entertaining  his 
visitor  as  he  should  have  given.  You  ask  people  to 
visit  you  because  you  want  to  know  them  better  and 
because  you  want  to  have  them  sell  more  goods  for  you. 
Well,  then,  while  they  are  your  guests,  there  is  nothing 
as  important  as  their  entertainment. 

You  have  had  at  least  ten  months  in  which  to  get 
ready  for  the  pack,  you  have  capable  employees,  di¬ 
vorce  yourself  from  the  operation  of  your  plant  and 
do  a  good  job  of  showing  your  brokers  and  customers 
what  you  can,  where  and  how  you  can  do  it  and  a  good 
time  in  addition.  No  matter  how  small  your  plant 
may  be,  there  is  something  about  it  that  distinguishes 
it  from  all  others.  No  matter  what  you  pack,  there  is 
something  about  your  factory  operations  that  is  indi¬ 
vidual  with  you.  There  is  one  of  many  baby  foods, 
not  very  well  known  or  distributed  that  will  enjoy 
more  sales  this  fall  and  in  the  years  to  come  simply 
because  the  sales  manager  of  the  plant  convinces  each 
visitor  that  his  plant  is  most  fully  and  best  equipped 
to  pack  strained  vegetables  for  infant  feeding.  He 
makes  no  exceptions  for  better  known  brands  or  those 
sold  for  years.  He  simply  goes  ahead  and  points  out 
the  many  features  in  his  factory  that  go  toward  mak¬ 
ing  his  product  the  best  of  its  kind  and  his  brokers  go 
home  and  tell  the  story  convincingly  to  their  custom- 
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THE  1934  DIRECTORY  OF  CANNERS 

A  list  ot  cannsTM  of  the  United  States,  compiled  by  the  National  Canners  Association,  from  Statistical 
Reports  and  such  other  reliable  data.  2Sth  Edition. 

Carefully  prepared  and  up-to-date;  lists  corrected  by  Canners  themselves;  verified  by  competent 
authorities.  The  various  articles  packed  and  other  valuable  information  is  given.  Distributed 
free  to  members  of  the  National  Canners  Association.  Sold  to  all  others  at  $2.00  per  copy,  postage 
prepaid.  The  book  that  is  needed  by  all  wholesale  grocers,  brokers,  machinery  and  supplymen, 
salesmen,  and  practically  everybody  interested  in  the  canning  industry.  Get  your  order  in  now. 

National  Canners  Association,  1739  H.  St,  N.  W.  Washinston,  D.  C. 

PERSONAL  CHECKS  ACCEPTED 


SPEED  UP  FIELD  WORK 

WITH 

SWING’S  5  8  HAMPERS 

Economical  manufacturing  is  best  effected  by  using  machinery  and  supplies 
that  will  do  the  job  for  which  they  are  designed  Best  and  Cheapest. 
Swing’s  i  Bushel  Tomato  Hampers  will  start  your  Tomato  Canning  Oper¬ 
ations  right  because  each  hamper  is  Machine  Stitched  and  is  Inspected  so 
that  Every  One  we  deliver  to  our  customers  will  do  its  job  Best  and  Cheap¬ 
est.  Your  inquiry  will  bring  us  to  see  you  with  samples. 

The  Swings  Company,  Ridgely,  Md. 


HAMPERS 

NEST 

WHEN 

empty 

CRATES 

WONT 


I 


MORRAL,  OHIO 


Manuiacliirers  of 


MORRAL  BROTHERS 


THE  MORRAL  CORN  HUSKER 
Hither  single  or  double 
THE  MORRAL  CORN  CUTTER 
liilher  Single  or  Double  C  ut 

THE  MORRAL  COMBINATION 


Write  for  Catalogue  and  further  barticulars 

MORRAL  BROTHERS,  Morral,  Ohio 


PA  TENTED 


CORN  CUTTER 
For  whole  ^rain  or  cream  style  corn 
THE  MORRAL  LABELING  MACHINE 

and  other  machinery 


PATENTED 


BROWN  BOGGS  CO..  Ltd 
Mamilton,  Ont., 

Sole  Agents  for  Canada 


QUALITY  SEED  PEAS 

Canners  Varieties  Exclusively 

Quality  is  to  seeds  what  character  is  to  an  individual.  Our  seed 
peas  possess  the  dependability  that  follows  careful  breeding. 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 
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ers.  One  of  the  smaller  canners  of  grapefruit  has  a 
plant  not  far  from  larger  plants  operated  by  great 
national  advertisers.  He  welcomes  visitors,  enter¬ 
tains  them  royally,  points  out  wherein  his  plant  is 
fitted  to  do  a  good  job  canning  a  wonderful  product 
to  be  sold  on  a  basis  profitable  to  all  concerned,  and 
they  go  home  and  brag  to  retailers  about  the  wonderful 
plant  he  has  and  how  good  the  product  must  be. 

You  should  take  care  to  sample  your  visitors  liberal¬ 
ly  and  under  the  most  favorable  circumstances  pos¬ 
sible.  A  sanitary  cutting  room,  spotlessly  clean  and 
with  all  sampling  utensils  shining  goes  far  toward 
making  the  favorable  impression  you  intend  to  make. 
Gilt  samples  of  fresh  packed  goods,  ask  those  for  whom 
you  are  doing  the  cutting  to  grade  the  pack  with  you. 
You’ll  flatter  them  by  so  doing  and  maybe  learn  a  great 
deal  of  value  too.  Many  canners  are  mechanical  gen¬ 
iuses.  If  you  are  one  of  these,  point  out  the  improve¬ 
ments  you  have  installed  and  get  your  brokers  and 
customers  to  talking  about  them.  You’ll  be  surprised 
to  learn  how  long  such  matters  remain  in  the  minds  of 
those  who  are  selling  and  buying  your  pack.  If  there 
is  an  unusual  tea  room  or  especially  interesting  points 
of  local  interest  near  your  plant,  visit  them.  Build  up 
in  the  minds  of  everyone  calling  at  your  place  of  busi¬ 
ness  a  whole  flock  of  favorable  impressions.  Then 
when  you  have  to  make  a  pro  rata  delivery  or  ship¬ 
ments  are  delayed,  its  a  matter  between  friends  and 
friends  are  not  hard  to  get  along  with. 

Start  now  planning  on  having  just  as  many  brokers 
and  customers  as  possible  at  your  plant  this  summer. 
If  you  are  located  on  an  automobile  road  between  two 
cities  of  any  size,  it  will  pay  you  to  build  bill  boards 
outside  of  town  which  tell  of  your  plant,  exactly  how 
to  get  to  it,  what  you  pack  and  that  visitors  are  wel¬ 
come.  Tell  as  many  consumers  as  you  can  in  this  way 
about  your  product. 

If  it  is  possible  to  organize  classes  of  high  school 
pupils  for  a  visit  or  members  of  ladies  clubs  in  your 
home  town,  do  this.  Not  everybody  in  a  place  of  any 
size  knows  all  they  should  about  your  factory  and  its 
operations.  Get  your  story  over  to  the  home  town 
folks  and  work  on  local  pride  in  building  sales.  Do  a 
good  job  of  this  and  you’ll  be  surprised  how  much 
more  you  will  .sell  at  home. 

The  summer  time  is  busy  time  but  it  should  also  be 
visiting  time  at  your  plant.  Your  job  is  to  see  that  all 
go  away  with  pleasant  recollections  of  your  brands  and 
a  pleasing  impression  of  the  quality  you  pack.  Make 
the  fulfillment  of  this  ideal  your  main  business  while 
you  are  packing,  get  your  brokers  and  customers  to 
visit  you,  show  as  many  consumers  as  possible  about 
your  plant  while  it  is  operating  and  your  sale  and 
profits  will  increase. 


Complete  line  of  CANNING  MACHINERY 

for  any  canning  plant — 

Fruits,  Vegetables,  or  Milk. 

Write  for  general  catalog  No.  31. 

BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 


CODE  AUTHORITY  FOR  THE  CANNING 
INDUSTRY  AT  WORK 


The  Code  Authority  for  the  Canning  Industry  held 
a  formal  meeting  on  July  9,  1934,  at  which  time 
it  expected  to  present  to  the  Administration  a  com¬ 
plete  plan  for  the  enforcement  of  the  Code  for  the 
Canning  Industry.  This  plan  probably  will  provide 
that  compliance  in  the  particular  geographical  areas 
will  be  handled  through  the  various  local  canners  asso¬ 
ciations,  where  such  associations  exist,  working  in  con¬ 
junction  with  the  state  directors  of  compliance.  De¬ 
tails  of  the  method  of  securing  compliance  with  the 
various  labor,  fair  trade  and  general  provisions  of  the 
Canning  Code  are  now  being  worked  out. 

It  should  be  stated  that  the  Code  Authority  has  no 
power  to  grant  exemptions  to  any  provision  of  the 
Canning  Code,  but  requests  for  such  exemptions  will 
be  forwarded  to  the  National  Recovery  Administration 
with  recommendations. 

In  the  meantime,  the  Canning  Industry  Code  is  in 
full  force  and  is  binding  on  every  canner  in  the  United 
States.  In  the  event  that  there  should  come  to  your 
attention  any  violation  of  the  Canning  Code,  you 
should  proceed  as  follows,  unless  and  until  you  are  ad¬ 
vised  to  the  contrary. 

(1)  Secure  from  1st,  2nd,  or  3rd  class  post  offices 
copies  of  the  NRA  complaint  forms  and  fill  these 
out  in  as  complete  detail  as  your  knowledge  of 
the  situation  permits.  Fill  out  such  complaint 
in  triplicate  and  write  across  the  top  of  each 
copy  “Canning  Code  Violation.” 

(2)  Mail  one  copy  of  the  complaint  to  the  State 
Director  of  Compliance  for  the  area  in  question. 
A  list  of  the  varioTis  state  officers  and  their  ad¬ 
dresses  has  been  furnished  you.  Each  office  has 
been  requested  to  act  very  promptly  on  any  can¬ 
ning  code  complaints. 

(3)  Please  mail  one  copy  of  your  complaint  to  the 
Canning  Code  Authority,  1739  H  St.,  N.  W., 
Washington,  D.  C.,  so  that  we  may  assist  the 
State  Director  in  obtaining  the  facts  in  the  case. 

(4)  Mail  one  copy  of  the  complaint  to  the  Secretary 
of  the  local  canners  association  in  the  area 
where  the  alleged  violation  occurs. 

Each  State  Director  of  Compliance  has  a  staff  of 
field  agents  who  will  immediately  investigate  the  al¬ 
leged  violation  of  the  code  and  will  take  such  prompt 
action  looking  toward  its  adjustment  as  the  circum¬ 
stances  require. 

jt  jit 

SAUERKRAUT  PACKERS  ASK  TO  BE  INCLUDED 
UNDER  CANNING  CODE 

The  National  Kraut  Packers  Association,  Inc., 
which  claims  to  represent  90  per  cent  of  the  coun¬ 
try’s  kraut  industry,  has  asked  the  Administrator 
to  include  all  kraut  packers  under  the  code  for  the 
canning  industry.  It  was  announced  July  10  that  pub¬ 
lic  hearing  on  this  request  will  be  held  Wednesday, 
July  25,  in  the  Mayflower  Hotel,  Washington,  under 
the  direction  of  Deputy  Administrator  Walter  White. 
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The  KYLER  Labeler  and  Boxer 


Domestic  Distributors — A.  K.  Robins  Sl  Company,  lnc„  Baltimore  Md. ;  J.  I*.  Ferguson  Company,  Joliet,  Illinois  :  Berlin  Chaprnan  Company,  Ber  in, 
Wisconsin :  Bellingham  Chain  &  Forge  Co.,  South  Bellingham,  Wash, ;  Emmons  &  Gallagher,  Oakland,  California.  Canadian  Distributor — The 
Brown  Boggs  Foundry  &  Machine  Co..  Ltd.,  Hamilton,  Canada.  Ateliers  de  Construction  E.  Lecluyse,  S,  A.,  Antwerp,  Belgium,  Manufacturers 
for  Continental  Europe.  _ ; _ 


For  economical,  high  quality  production,  KYLER  LABELING  and  BOXING  MACHINES  are 
without  equal. 

Their  initial  low  cost,  dependable  operation  and  freedom  from  repairs  make  them  the  most  profit¬ 
able  machines  of  this  type  ever  built.  KYLER  LABELING  and  BOXING  MACHINES  embody 
time-tried  and  proved  principles  of  construction  throughout,  with  working  parts  that  are  strong, 
simple  and  accurate. 

Start  to  day  to  cut  your  production  costs  by  using  KYLER  LABELING  and  BOXING  MACHINES. 

Westminster  Machine  Works,  Westminster.  Md..  u.  s.  a. 


HAMACHEK  VINER  POWER  UNITS 


This  power  is 

STEADY 

SPEED 

CONTROL 


DEPENDABLE 


LOW  COSTS 


you  CAN  SAVE  MONEY  BY  CONVENIENT  Requires  no  more  attention  than  an  auto- 

rNDI\/lkir'  \/lklCDC  \Y/ITLJ  mobile  engine.  Equipped  with  magneto 

UKIVIINw  VIINtKO  VT  M  M  with  impulse  coupling  for  easy  starting. 

TLjjC  Pf^VY/FP  LOW  COSTS  Will  drive  a  two  viner  station  with  a 

’  ri'*'  Iky  ▼▼  l-l\  fygj  maintenance  cost  of  less  than 

forty  cents  per  hour.  Other  sizes  in 
fVrite  for  Full  Particulars  proportion. 

FRANK  HAMACHEK  MACHINE  COMPANY 


Units  are  equipped  with  fly-ball  type 
governors  and  speed  is  not  affected  by 
load  fluctuations. 

By  means  of  governor  accelerator,  per¬ 
mitting  fifteen  adjustments  while  engine 
is  running  to  meet  different  conditions 
of  the  crop. 

Equipped  with  Waukesha  Engines  that 
are  the  product  of  more  than  a  quarter 
century  of  heavy  duty  engine  building 
and  backed  by  a  three  million  dollar 
corporation. 

Requires  no  more  attention  than  an  auto¬ 
mobile  engine.  Equipped  with  magneto 
with  impulse  coupling  for  easy  starting. 

Will  drive  a  two  viner  station  with  a 
fuel  and  maintenance  cost  of  less  than 
forty  cents  per  hour.  Other  sizes  in 
proportion. 


KEWAUNEE 


SOLE  DISTRIBUTORS 


WAUKESHA  ■  ENGINED 


VINER  POWER 


PLANTS 
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STATEWIDE  EMPLOYMENT  SERVICE  FOR 
CANNERIES 

WO  hundred  canneries  are  operating  in  counties 
where  the  New  York  State  Employment  Service 
(NYSES)  and  the  National  Reemployment  Service 
(NRS)  maintain  non-fee  charging  employment  offices, 
William  H.  Lange,  executive  director  of  these  services 
informs  The  Canning  Trade. 

The  twenty-nine  public  employment  offices,  located 
in  canning  areas,  have  already  made  the  necessary 
preparations  to  meet  all  usual  or  emergency  calls  from 
canners  who  may  need  additional  workers.  Because  of 
their  location  in  canning  districts,  these  offices  will 
greatly  minimize  the  time,  effort  and  expense  usually 
involve -1  in  the  hiring  of  workers,  said  Mr.  Lange. 

“With  the  present  set-up,  the  canner  will  always 
have  a  reliable  source  for  obtaining  additional  work¬ 
ers,  even  on  short  notice. 

“Should  a  canner  require  additional  workers,  he  has 
only  to  telephone  the  manager  of  his  county  employ¬ 
ment  office  and  state  his  needs.  The  manager  and  his 
.«taff,  understanding  the  employment  requirements  of 
canneries,  will  be  sure  to  send  for  his  selection  only 
the  best  iiualified  workers  from  his  office.” 

Should  the  manager  find  that  some  special  types  of 
workers  needed  are  not  available  through  the  local 
office,  he  can  immediately  call  upon  the  other  offices 
of  this  state-wide  service,  to  locate  such  unemployed 
workers. 

Although  many  of  these  public  employment  .service 
offices  are  only  on  their  fir.st  year  of  operation  they 
have  already  placed  thou.sands  of  workers,  many  of 
them  with  rural  indu.stries  such  as  creameries,  con- 
densaries  and  farm  machine  repair  shops. 

The  New  York  State  Employment  Service  (NYSES) 
and  National  Reemployment  Service  (NRS)  are  affi¬ 
liated  with  the  United  States  Employment  Service,  as 
are  many  State  Employment  Services  throughout  the 
country. 

A  list  of  New  York  State  Employment  Service 
(NYSES)  and  National  Reemployment  Service  (NRS) 
offices,  starred  to  indicate  those  serving  counties  where 
canneries  operate,  may  lie  secured  by  reque.st  of  your 
local  agency. 

LISTS  ACCOMPLISHMENTS  UNDER  CODE 

From  An  Address  Before  N.  A.  W.  C.  A. 

By  C.  H.  Janssen 

I  ET  us  inquire  fir.st,  what,  aside  from  the  more  or 
I  less  general  benefits,  which  have  resulted  from 
L—^  the  Code — has  actually  been  accomplished.  What 
definite  tangible  or  concrete  benefits  to  the  trade  can 
we  point  to.  In  other  words,  what  has  the  Code  done? 

May  I  point  out  that  there  is  no  lack  of  expression 
indicating  that  the  wholesale  trade  is  certain  of  bene¬ 
fits  having  been  achieved  and  that  it  is  thoroughly 
fold  on  the  Code  and  its  possibilities.  Literally  hun¬ 
dreds  of  Wholesale  Grocers  have  attested  it  a  fact  that : 

(a)  Predatory  price  cutting  has  been  definitely 
halted ; 

(b)  That  the  relationship  with  employees  is  much 
more  satisfactory  than  formerly ; 


(c)  That  the  character  and  nature  of  advertising 
has  changed  for  the  better ; 

(d)  That  they  are  beginning  to  feel  the  stabilizing 
influence  of  explicit  definition  of  various  trade  prac¬ 
tices  and  their  growing  uniform  acceptance  in  the 
trade ; 

(e)  That  the  effective  and  unpublicized  handling  of 
thousands  of  complaints  by  local  Code  Authorities  has 
tended  to  bring  about  a  measure  of  practical  concern 
for  ethical  conduct,  which  several  communications  say 
“is  remarkable”; 

(f)  That  the  trade  has  begun  to  realize  that  no  sin¬ 
gle  type  of  operation  has  had  a  monopoly  on  all  the 
virtues  nor  all  the  vices  of  business ; 

(g)  And  last  but  not  least — many  establishments, 
particularly  among  the  smaller,  are  actually  “pulling 
out  of  the  red,”  due  not  particularly  to  the  mark-up 
provision,  but  to  the  elimination  of  uneconomic  and 
unprofitable  operations  and  their  increasing  emphasis 
upon  efficiency  in  operation. 

The.se  are  gratifying  statements,  atte.sting  to  Code 
benefits  not  as  isolated  cases,  but  sufficiently  w’ell  sup¬ 
ported  to  be  regarded  as  indicative  of  results  on  a 
national  scale. 

It  is  of  course  much  easier  to  list  “what  the  Code  has 
not  done,”  and  apparently  more  folks  are  interested  in 
“what  it  has  not  done,”  than  in  a  citation  of  its  ac¬ 
complishments. 

Neither  organization — administration  nor  compli¬ 
ance  are  among  the  basic  factors  contributing  to  our 
failure  to  realize  perfection  except  in  a  minor  way. 

GAMSE  ELATED  OVER  FOREIGN  ORDER 

HE  Gam.se  Lithographing  Company  of  Baltimore 
feel  complimented  on  a  large  foreign  order  for 
labels  just  received. 

And  rightly  so,  for  the  attractiveness  and  quality 
must  be  there  to  induce  an  order  to  Baltimore  from 
Shanghai,  China.  And  we  feel  good  about  it  too,  for 
Mr.  Herman  Gamse  says:  “As  a  result  of  our  adver¬ 
tisement  in  The  Canning  Trade  we  just  received  an 
order  from  Shanghai,  China.” 

“The  order,  accompanied  by  a  di-aft  on  a  New  York 
bank,  calls  for  various  fruit  and  other  canned  food 
l)roduct.s  labels.” 


LEONARD  SEED  COMPANY 

Seed  Growers  and  Breeders 

Peas,  Beans,  Sweet  Corn, 
Tomato,  Cucumber  and 
other  canners’  seeds. 

CHICAGO 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  arc  unlikely  to  be  interested  every  week  in  ivhat 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale  —  Machinery 

Help  Wanted 

FOR  SALE— Homogenizers  and  Viscolizers,  all  sizes 
from  50  gal.  to  800  gal.  All  machines  rebuilt.  Write 
for  prices  and  specifications. 

Otto  Biefeld  Co.,  Inc.,  118  N.  Water  St., 
Watertown,  Wis. 

WANTED — Food  Chemist,  experienced,  research  and  analytical. 
Advise  in  full  experience  and  salary  requirements. 

Address  Box  B-1980  care  of  The  Canning  Trade. 

WANTED — Chemist,  recent  graduate.  Some  experience  with  food 
products.  Advise  full  details  including  salary  required. 

FOR  SALE— Five  250  Gallon  Bucyrus  Kettles;  Two 
Kiefer  Visco  Fillers;  Burt  &  Knapp  Labelers  (all 
sizes). 

First  Machinery  Corp.,  419  Lafayette  St.,  N.  Y. 

Address  Box  B-19&1  care  of  The  Canning  Trade. 

Situations  Wanted 

POSITION  WANTED — As  Manager  of  plant  canning  pickles  and 
kraut.  Have  had  a  long  practical  experience  in  the  manu 
facture  and  sale  of  both  products.  Have  a  most  thorough  know¬ 
ledge  of  cost  accounting.  Have  installed  cost  system  on  both 
products  in  plants.  Can  give  excellent  references. 

Address  Box  B-1976  care  of  The  Canning  Trade. 

FOR  SALE— One  Ayars  Universal  Filler,  monel  fitted 
throughout,  equipped  to  handle  No.  1  EO  and  and 
No.  2  cans,  particularly  adapted  for  handling  peas, 
beans,  corn  and  tomatoes. 

Dr.  P.  Phillips  Co. ,  Orlando,  Fla. 

FOR  SALE— 2  M.  &  S  Fillers,  little  used. 

1  600  can  Anderson-Barngrover  Continuous  Cooker 
for  No.  3  cans. 

Address  Box  A- 1979  care  of  The  Canning  Trade. 

POSITION  WANTED — As  Superintendent-Processor  in  New  York 
State.  10  years  experience  in  canning  of  fruits  and  the  following 
vegetables:  Spinach,  Beets,  String  Beans  and  Tomatoes.  Can 
furnish  best  of  references. 

Address  Box  B-1978  care  of  The  Canning  Trade. 

Wanted  —  Machinery 

POSITION  WANTED— As  Superintendent  of  a  canning  factory. 

WANTED— Second-hand  Pea  and  Bean  Filler  in  good 
operating  condition. 

Address  Box  A-1982  care  of  The  Canning  Trade. 

Have  had  20  years  experience  canning  fruits  and  vegetables. 
Can  build  canning  plants  and  install  machinery.  Can  furnish 

good  references. 

Address  Box  B-1983  care  of  The  Canning  Trade. 

YOU  Have  it  at  your  finger  tips 

for  its  all  in  the 

1934  ALMANAC 

use  yours  for  ail  canning  data 

THE  BOOK  YOU  NEED  ! ! 

“A  Complete  Course  in  Canning.” 

Sfh  Edition  386  Pages  New  Low  Price  $5.00 

Published  by  THE  CANNING  TRADE. 

Landreths^  Seeds 

This  is  just  a  reminder  that  we  want  you  to  think  of  us  when 
thinking  of  seeds.  Write  us  for  prices  stating  kinds  and  qanti- 
ties  you  need  for  Fall  planting. 

D.  LANDRETH  SEED  COMPANY, 

Business  Established  1784  OUR  150  ANNIVERSARY  YEAR 
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PHILLIPS  CAW  COMPAWY 

^Manafaclurers  of  Packers  Saniiartf  Gam 


. .  division  of  ihe  . . 

PHILLIPS  PACKIIMG  COMPAIVY, 

Trackers  of  Phillips  Delicious  Qualilif  Canned  ^ooJs 

CAMBRIDGE  •  MARYLAWD,  L.S.A. 


PIMIEXO  f 

POWDERED  BLENDS  / 

■ 

PIMIEXO  Flaked 

Used  in  CATSUP,  TOMATO  JUICE  COCKTAIL, 

TOMATO  SAUCES,  FRENCH  DRESSINGS,  etc. 

STRENGTH — highest  color  release  and  finest  flavor  of  any  sweet  red 

for  that  dash  of 

spice  produced. 

brisht  red  color  in 

FLA.  VOR — does  not  disturb  the  natural  taste,  but  enhances  it. 

Spreads,  Relish, 

KEEPING  QUALITY — does  not  deteriorate — catsup  actually  has  better 

Sweet  Mixed,  etc. 

color  and  flavor  several  months  after  packed. 

(Cut  in  3  sizes) 

EMULSIFICATION — increased  consistency,  as  it  is  much  more  soluable 

than  any  similar  red  spice. 

ECONOMY — greater  strength,  hence  smaller  amount  required. 

''An  American  Product" 
Grown  by  farmers  of 

Price  at  lowest  point 

U.  S.  A. 

CHILI  PRODUCTS  CORPORATION,  LTD. 

Quick  Shipments 

1841  East  50th  St.,  Los  Angeles,  Calif. 

160  E.  Illinois  St.,  Chicago,  III. 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Pack  Prospects  Look  Better — Little  If  Any  Chance  to  Over- 
Pack  Any  Product  —  Watch  the  Strike  Situation  —  The  Lion 
Urges  Pity  for  the  Lamb — Canners,  Don’t  Be  Mislead — 

Hold  Your  Sales  and  Prices. 

General — a  broad  view  of  the  entire  canned 
foods  situation  shows  that  crop  conditions  have 
much  improved  lately  and  are  more  promising 
than  at  any  previous  period.  However,  the  East  is 
turning  dry  and  has  been  very  hot,  with  a  sudden  dash 
of  winter-like  temperature  (in  comparison)  on  a  day 
or  two,  a  drop  from  the  lOO’s  down  to  the  low  60’s  in 
most  canning  crop  regions.  The  real  test  of  the  grow¬ 
ing  season  is  just  beginning,  the  middle  of  July  to  the 
end  of  August.  Read  the  Crop  Reports  and  keep  your¬ 
self  posted. 

The  present  “promising”  conditions  may  not  make 
the  packs  which  the  “market”  will  now  tell  you  are  “in 
the  bag.”  To  expect  this  unusually  erratic  year  to 
turn  ideal  from  now  on  is  most  too  much  to  expect, 
and  certainly  it  should  not  be  discounted  by  the  grant¬ 
ing  of  lower  prices.  Wait  until  that  mythical  “sur¬ 
plus”  happens  before  giving  the  benefits  to  the  buyers. 
If  you  are  not  already  sold  out  on  futures,  don’t  sell 
out  now.  Remember  that  practically  all  staple  canned 
foods  —  and  most  of  the  others  —  are  cleaned  out  on 
“spots,”  and  that  the  market  is  faced  with  a  depend¬ 
ence  upon  this  season’s  productions  as  never  before. 
That  means  that  there  cannot  possibly  be  an  over¬ 
supply  in  any  of  the  packs — unless,  and  mark  this  well, 
some  pack  is  “slopped”  as  never  before.  If  you  put  up 
a  sloppy  pack,  how  are  you  going  to  market  it?  This 
year  the  canners  have  the  greatest  oportunity  in  their 
history  to  make  good  before  the  world,  and  to  make 
their  business  sound  and  dependable  —  a  cleaned  up 
spot  market,  and  moderate  packs  in  prospect.  Will  the 
industry  allow  some  of  its  “black  sheep”  to  marr  that 
splendid  opportunity?  Do  you  see  now  where  grade 
labeling  is  absolutely  needed?  Your  Code  will  prevent 
a  lot  of  this  bad  action,  and  you  should  back  it  up  to 
the  limit  to  protect  yourself.  Rugged  individualism? 
A  canner  has  a  right  to  do  as  he  pleases;  pack  as  he 
pleases,  and  spoil  the  market  for  the  whole  industry! 
It  must  have  been  very  un-democratic,  in  the  early 
days,  to  have  shot  the  wolves  and  slaughtered  the  wild 
hogs  to  protect  the  herds  and  human  life ! 

And  there  is  another  consideration,  why  canners 
should  not  sell  more  futures  or  reduce  the  present  low- 
enough  spot  prices,  and  it  rates  a  special  heading ; 


STRIKES — The  shipping  strike  on  the  Coast  began 
with  an  effort  to  cripple  the  salmon  canners,  in  keep¬ 
ing  supplies  from  the  factories,  and  in  raising  the 
prices  on  fish ;  and  it  has  not  only  done  that,  but  it  has 
made  trouble  for  all  canned  foods,  and  other  products, 
waiting  shipment.  If  this  strike  were  an  effort  to 
obtain  release  from  oppressively  low  wages  or  from 
bad  working  conditions,  the  sympathies  of  the  world 
would  be  with  the  strikers;  but  such  is  not  the  case. 

Plainly  speaking  this  is  purely  a  “Red”  strike,  by 
which  we  mean  that  the  Communists,  and  worse,  are 
using  this  to  make  all  the  people  unhappy  and  dissatis¬ 
fied  and  so  produce  an  upheaval,  as  their  efforts  are  to 
destroy  all  government.  They  have  their  representa¬ 
tives  in  our  great  universities  and  on  our  great  dailies, 
and  the  people  are  told  that  such  expressions  are  mere 
“red  scares.”  Again,  right  in  our  own  industry  you 
had  this  refuted.  The  great  strike  at  the  Seabrooke 
Farms,  in  Bridgeton,  N.  J.,  this  side  of  the  continent, 
showed  this  condition  beyond  dispute,  and  the  disturb¬ 
er,  a  university  professor,  was  mobbed,  and  the  strike 
ended.  But  note  that  the  attack  is  invariably  along 
the  food  lines,  canning  offering  the  greatest  opportu¬ 
nity  because  of  the  numbers  employed,  and  because  the 
forces  must  be  gathered  from  all  ranks.  Moreover 
canners  would  have  a  hard  time  bringing  in  extra 
workers,  or  “strike  breakers”  as  they  are  termed,  if 
strikes  occur.  The  Governor  of  New  Jersey,  told  the 
canners  of  his  state  that  they  could  stop  violence  by 
getting  a  restraining  order  from  the  Chancery  Courts. 

That  is  a  good  thing  to  remember,  and  to  do  promptly 
upon  the  first  signs  of  trouble.  Be  prepared. 

THE  MARKET — The  buyers  are  still  trying  to  take 
the  few  remaining  peas  left  in  the  canners’  hands  from 
the  fine  pack  of  this  section ;  but  the  canners  can  afford 
to  wait,  with  all  the  better  price  chances  looking  so 
rosy.  And  they  are  more  than  nibbling  at  the  re¬ 
maining  other  spot  stocks.  Let  any  canner  make  a 
price  that  looks  like  a  bargain  and  he  loses  his  goods. 
It  is  a  quite  satisfactory  market  so  far  as  buying  and 
selling  go,  and  it  will  continue  so,  because  the  dis- 
^  tributors — clear  down  to  the  final  retailer — are  very 
short  on  canned  foods  stocks.  Not  being  able  to  move 
the  canners  from  their  determined  price  stand,  the 
jobbers  are  beginning  a  heart-throb  song  to  have  pity 
upon  the  poor  consumers  who  cannot  pay  the  price. 

A  new  theme  for  them.  Watch  them  pity  the  poor 
consumer  when  they  get  in  their  cheaply-bought  fu¬ 
tures,  and  the  spot  prices  are  up.  Get  the  price  or  let 
the  order  go  to  the  fellow  they  say  then  can  get  them 
from  at  a  cheaper  price.  A  good  motto  for  both  buy¬ 
ers  and  sellers:  “Fred”  Knapp,  of  labeling  machine 
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fame,  used  to  say  “Before  you  work  a  bluff  be  sure 
the  bluff  will  work.” 

Lots  of  interesting  information  growing  out  of  the 
shipping  embargo,  due  to  the  strike,  given  in  other 
market  reports,  etc.,  and  it’s  worth  watching.  East¬ 
ern  buyers,  especially,  live  on  hopes:  they  are  letting 
their  stocks  dwindle  down  to  the  last  case,  believing 
the  goods  will  get  there  in  time.  There  is  real  danger 
of  a  famine  in  Coast  goods,  or  much  higher  prices  due 
to  all  rail  shipments.  A  break  here  for  packers  in 
other  sections! 

NEW  YORK  MARKET 

By  “NEW  YORK  STATER” 

Special  Correspondent  of  “The  Canning  Trade" 

Higher  Canned  Food  Prices  Expected — More  Strikes  Threat¬ 
ened — Southern  Tomatoes  Ease  Slightly — Buyers  Marking  Time 
Awaiting  Further  Developments — Peach  Pack  Begins  Under 
Agreement — Opening  Prices  on  Many  Items  Named. 

New  York,  July  12,  1934. 

HE  SITUATION  —  Interest  was  veering  toward 
California  and  the  pack  situation  on  peaches  and 
Bartlett  pears  this  week,  with  important  progress 
achieved  during  the  period  with  respect  to  canning 
crops  for  the  current  packing  season.  In  the  remain¬ 
der  of  the  market,  prices  were  steady  to  firm,  with  in¬ 
dications  that  the  market  might  resume  its  upward 
trend  before  the  fall  season  gets  under  way.  Jobbers 
were  reported  to  be  extending  their  buying  operations 
in  the  canned  foods  field,  with  every  indication  of  a 
substantial  volume  of  business  on  new  packs  in  the 
near  future,  as  more  distributors  come  to  the  realiza¬ 
tion  that  fundamental  conditions  do  not  justify  the 
belief  that  any  marked  price  recessions  are  in  sight. 

STRIKES — The  strike  of  Pacific  Coast  longshore¬ 
men  continued  unbroken  during  the  week,  and  ship¬ 
ments  of  canned  foods  for  the  eastern  seaboard  were 
being  seriously  retarded.  Intercoastal  lines  have  been 
fairly  successful  in  keeping  the  port  of  Los  Angeles 
open,  however,  and  an  increasing  movement  of  canned 
foods  out  of  that  port  is  reported.  Export  shipments 
of  canned  foods  from  the  Pacific  Coast  have  been  like¬ 
wise  interrupted.  It  is  understood  that  some  quanti¬ 
ties  of  American  canned  foods  have  been  shipped  from 
Oregon  and  Washington  to  Vancouver,  for  loading  on 
foreign  flag  vessels  at  that  port  for  shipment  abroad. 

In  the  East,  the  cannery  workers’  union  staged  a 
week  of  riots  on  a  large  farm  operated  at  Bridgeton, 
N.  J.,  by  a  canning  factory,  with  threats  by  strike 
leaders  that  other  canneries  would  be  tied  up  when 
the  packing  season  has  progressed  further. 

CANNERS  UNDER  CODE — The  recently-approved 
Code  Authority  for  the  Canning  Industry  is  now  func¬ 
tioning,  and  with  the  entire  industry  coming  under  the 
provisions  of  the  code,  buyers  are  anxiously  waiting 
to  see  just  how  much  canned  foods  prices  are  to  be 
affected  by  the  higher  operating  costs  of  the  packers. 

TOMATOES — Moving  contrariwise  to  the  general 
trend  in  canned  foods.  Southern  tomatoes  have  shown 


some  signs  of  easiness  during  the  week.  For  prompt 
shipment.  Is  are  offering  at  47^/2  cents,  with  2s  at  a 
range  of  80  to  821/2  cents,  3s  generally  holding  at  $1.25 
and  10s  quoted  at  $3.75  per  dozen,  all  F.  0.  B.  can¬ 
neries.  On  1934  pack,  canners  are  offering  Is  down  to 
421/^  cents  per  dozen,  with  2s  posted  at  67Vl>  to  70 
cents,  3s  at  $1,  and  10s  at  $3.25  to  $3.50  per  dozen. 
California  canners  quote  1934  pack,  F.  O.  B.  Pacific 
Coast,  at  921/2  to  95  cents  and  $4.25  for  10s.  With  the 
uncertainty  prevailing  in  the  market  for  Southern 
pack,  buyers  are  generally  remaining  out  of  the  mar¬ 
ket,  awaiting  further  developments. 

STRINGLESS  BEANS  —  Southern  packers  have 
also  apparently  upset  the  apple  cart  on  new  pack 
stringless  beans,  and  the  anxiety  of  a  few  canners  to 
unload  stocks  of  early  pack  have  had  an  adverse  effect 
upon  the  market.  While  reports  were  current  of  offer¬ 
ings  of  new  pack  2s  at  60  cents,  cannery,  621/2  to  65 
cents  seemed  to  be  the  market  on  this  size,  with  10s 
held  at  $3.00.  Chain  store  buyers  have  again  been 
active  in  the  market,  it  is  rumored  here. 

CORN — This  item  has  come  in  for  very  little  atten¬ 
tion  during  the  week,  with  prices  remaining  unchanged 
on  both  standard  and  fancy  grades.  Buyers  are  gen¬ 
erally  deferring  action  on  covering  their  canned  corn 
requirements  until  later  on  in  the  season. 

PEAS  —  Buying  demand  has  subsided  somewhat 
since  the  recent  flurry  of  activity,  and  with  early  re¬ 
quirements  covered,  distributors  are  generally  holding 
off  the  market  to  see  what  the  future  brings.  Pro  rata 
deliveries  from  Wisconsin  packers  are  generally  look¬ 
ed  for.  Reports  from  up-state  during  the  week  re¬ 
ported  the  early  crop  a  virtual  failure  in  many  sec¬ 
tions,  with  canners  worried  over  reported  aphis  dam¬ 
age  to  the  later  crop.  There  was  no  change  in  the 
position  of  the  southern  market,  with  $1.05  still  ap¬ 
parently  rock  bottom  on  spots.  It  is  interesting  to 
note  that  bids  on  the  Canned  Foods  Exchange  continue 
to  hover  around  94  to  95  cents,  with  $1.05  and  up  rep¬ 
resenting  the  price  views  of  sellers. 

PEACHES — California  growers  and  canners  are 
reported  to  have  reached  a  compromise  figure  of  201,- 
000  tons  for  the  1934  pack,  following  a  meeting  in  San 
Francisco,  this  indicating  a  probable  pack  of  9,250,000 
cases  of  clings  this  year.  When  the  proportion  of  the 
maximum  pack  of  the  total  crop  has  been  determined, 
growers  will  be  given  certificates  enabling  them  to  sell 
to  canners  the  same  proportion  of  their  crops  that  the 
pack  figure  bears  to  the  crop  total.  The  canners  had 
originally  asked  a  pack  limit  of  180,000  tons,  with  the 
growers  holding  out  for  217,000  tons.  The  prevailing 
orchard  price  for  peaches  in  California  is  $30  per  ton, 
against  $20  under  the  marketing  agreement  a  year 
ago.  This  increase  in  raw  material  costs,  plus  higher 
operating  overhead  due  to  code  compliance,  will  natu¬ 
rally  make  for  substantially  higher  prices  for  the  can¬ 
ned  product  this  year.  It  is  estimated  that  the  peach 
carryover  as  of  June  1  this  year  amounted  to  2,338,000 
cases,  approximately  1,000,000  cases  more  than  sup¬ 
plies  on  hand  on  the  same  date  a  year  ago,  and  the 
lower  cost  of  this  surplus  will  doubtless  be  a  factor  in 
marketing  for  the  balance  of  the  year.  Peach  canning 
started  in  California  this  week. 
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PEAR  PACT — Secretary  of  Agriculture  Wallace 
this  week  tentatively  approved  the  marketing  agree¬ 
ment  of  the  Pacific  Coast  Bartlett  pear  canning  trade, 
and  the  pact  has  been  returned  to  interested  canners 
for  their  signatures.  Under  the  terms  of  the  agree¬ 
ment,  a  control  committee  is  to  oversee  the  receiving 
of  pears  at  canneries.  No  canner  is  to  receive  for 
packing  any  lot  of  pears  in  which  the  No.  2  grade 
exceeds  10  per  cent  by  weight  the  No.  1  grade  con¬ 
tained  in  the  lot.  Lots  in  which  culls  exceed  71/2  per 
cent  by  weight  the  total  No.  1  and  No.  2  grades  are 
also  to  be  rejected.  Canner  members  of  the  control 
committee  are:  California,  F.  A.  Wilder,  San  Jose; 
W.  A.  Gellerson,  San  Francisco ;  D.  C.  Kok,  San  Fran¬ 
cisco,  and  H.  E.  Gray,  San  Jose ;  Northwest,  B.  E.  Hal¬ 
ing,  Hillsboro,  Ore. ;  R.  G.  Lucks,  Portland,  Ore. ;  B.  G. 
Paulus,  Salem,  Ore.,  and  Mark  Ewald,  Olympia,  Wash. 

Several  canners  have  advanced  their  prices  on  1934 
pack  Bartlett  pears  since  the  recent  announcement  of 
opening  quotations,  and  the  outlook  is  strong. 

APRICOTS — Higher  prices  are  indicated  by  recent 
withdrawals  by  canners,  and  it  now  appears  that  even 
the  low  estimates  as  to  probable  pack  made  earlier  in 
the  season  will  have  to  be  revised  downward.  Choice 
and  fancy  will  be  particularly  short  this  season,  it  is 
indicated,  with  the  pack  running  largely  to  standards 
and  seconds. 

FALL  SHRIMP  QUOTED — Leading  packers  have 
announced  prices  for  1934  fall  pack  shrimp,  with  Is 
small  quoted  at  $1.05,  mediums  $1.10,  and  large  at  the 
same  figure.  On  IV2S  the  price  is  $2.10,  all  quotations 
being  F.  0.  B.  cannery  or  steamer  New  Orleans. 

SALMON  —  Reports  from  the  West  Coast  are  in¬ 
forming  worried  buyers  here  that  consignments  of  sal¬ 
mon  for  Eastern  distributors  are  clogging  the  docks  of 
Pacific  ports  in  the  Northwest,  with  no  prospect  of 
early  shipment,  and  with  spot  supplies  in  the  East 
dwindling,  buyers  in  some  cases  are  resorting  to  all¬ 
rail  shipment  to  get  replacement  supplies  here.  Prices 
rule  firm  to  strong  on  all  grades. 

FRUIT  SALAD — Opening  prices  on  new  pack  Cali¬ 
fornia  fruit  salad  were  named  by  one  packer  this  week, 
prompt  shipment  stocks  being  quoted  at  77V2  cents  for 
fancy  8-ounce,  $1.30  for  Is  tails,  $1.75  for  2s,  $2.30  for 
2>/_>s,  and  $7.75  for  10s.  On  choice  grade,  prices  are 
as  follows:  8-ounce,  75  cents ;  Is,  $1.25 ;  2s,  $1.65 ;  2V2S. 
$2.15,  and  10s,  $7.25.  It  is  expected  that  packs  of  fruit 
salad  and  fruit  cocktail  will  reflect  the  curtailment  in 
the  general  line  of  canned  fruits  in  California  this 
season. 

NEW  PLUMS  QUOTED — Opening  prices  on  new 
pack  California  plums  were  also  named  during  the 
week,  as  follows: 

Unpeeled  Peeled 

Standard  21/2S  . $1.20  . 

Choice  2</2S  .  1.30  $1.40 

Fancy  .  1.50  1.60 

Standard  10s  .  4.00  . 

L  Choice  10s .  4.50  4.85 
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PINEAPPLE — There  has  been  some  improvement 
in  spot  demand  for  pineapple  in  recent  weeks,  this  item 
being  a  popular  seller  during  the  warm  summer 
months,  and  the  market  is  in  steady  position  on  both 
the  crushed  and  sliced. 

* 

CHICAGO  MARKET 

By  “ILLINOIS” 

Special  Correspondent  of  “The  Canning  Trade” 

Resume  of  the  General  Situation — Corn  Damaged  by  Cinch 
Bugs — ^Tomato  Pack  Prospects  Good — Late  Peas  Respond  to 
Rains — Market  Generally  Firm. 

Chicago,  Ill.,  July  12,  1934. 

ENERAL  SITUATION— It  might  be  a  good  idea 
to  review  the  first  six  months  of  1934.  Let’s 
see  how  it  shows  up. 

In  January,  February  and  March,  canners  were 
overly  optimistic.  It  was  the  talk  in  Chicago  that  all 
of  the  old  canneries  were  being  rehabilitated  and 
would  operate.  Large  acreage  was  being  contracted 
and  an  overpack  was  in  sight. 

By  April,  buyers  all  over  the  country  were  “fed  up” 
with  this  idea.  In  fact  were  confident  that  1934  would 
produce  a  large  over-supply  and  that  we  were  headed 
for  those  demoralized  markets,  still  prominent  in  the 
minds  of  all.  Some  canners  became  panicky  and  rush¬ 
ed  to  sell,  making  special  prices,  etc. 

Then  along  in  May,  Mother  Nature  stepped  into  the 
picture  and  within  a  week’s  time,  changed  conditions 
on  practically  everything  in  the  vegetable  line.  Mar¬ 
kets  strengthened,  canners  were  forced  to  run  to  cover 
and — a  much  smaller  pack  of  the  early  vegetables  at 
least,  was  and  is  being  recorded. 

June — marked  unrest  over  Code  regulations.  In  the 
middle  west  continued  alarm  over  unfavorable  wea¬ 
ther  and  in  the  west,  the  longshoremen’s  strike  which 
is  paralyzing  the  Pacific  Coast — all  of  which  is  ad¬ 
versely  influencing  production. 

What  will  the  next  six  months  have  in  store?  Write 
your  own  ticket. 

PACIFIC  COAST  FRUITS— California  peaches  are 
moving  in  a  small  way.  Those  canners  who  a  month 
ago  named  prices  on  future  peaches  have  apparently 
been  told  by  the  Powers  that  Be  where  to  head  in.  One 
doesn’t  hear  anything  about  peach  prices  on  1934  pack¬ 
ing  anymore  although  Southern  California  began  the 
season’s  run  on  last  Monday.  In  the  Pacific  North¬ 
west,  the  trade  is  going  to  have  a  surprise  of  their  life 
when  they  try  to  buy  Royal  Anne  cherries.  The  pack 
in  Oregon  and  Washington  has  already  been  well-sold 
and  few  indeed  are  the  canners  that  have  any  surplus. 
It’s  the  same  way  on  strawberries,  a  normal  pack  was 
recorded  but  it  has  been  sold  practically  100  per  cent. 
Red  raspberries  promise  to  be  a  very  light  pack  and 
extremely  heavy  shipments  (more  so  than  usual)  of 
fresh  Cuthberts  have  been  made  this  season.  There 
are  some  who  argue  that  pears  are  going  to  fool  them 
too  and  that  a  light  pack  will  be  recorded  this  year. 

CORN — Favorable  rains  during  the  past  week  have 
helped  materially  to  brighten  the  corn  canners’  hopes 
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for  a  crop.  It  is  going  to  take  a  favorable  August  and 
September,  however,  to  produce  anywhere  near  a  nor¬ 
mal  crop.  That  seems  to  be  the  opinion  of  the  optim¬ 
ist  as  well  as  the  pessimist.  A  prominent  factor  in 
the  corn  industry  who  has  recently  returned  from  a 
trip  covering  most  of  Iowa  and  Illinois  reports  that  the 
chinch  bugs  have  taken  a  toll  of  at  least  25  per  cent 
of  the  crop  in  those  two  states  and  that  after  viewing 
the  destruction  caused  by  these  bugs,  not  more  than  a 
50  per  cent  pack  can  possibly  be  recorded.  This  gen¬ 
tleman  stoutly  maintained  that  he  wasn’t  giving  out  a 
lot  of  sales  talk  but  presenting  the  fact  as  actually 
existing. 

When  it  comes  to  booking  future  corn,  Chicago 
brokers  maintain  little  or  no  interest  has  been  shown 
in  the  past  two  weeks.  There  would  be  some  buying 
of  No.  2  tin  standards  if  at  75c  F.  0.  B.  cannery  but 
sellers  on  that  basis  seem  to  be  withdrawn  from  the 
market. 

On  spot  corn,  a  few  second-hand  lots  are  being  quot¬ 
ed  at  prices  ranging  from  80c  F.  0.  B.  cannery  for  No. 
2  standards  to  85c  F.  0.  B.  cannery  for  No.  2  extra 
standards.  This  refers  to  corn  in  the  middle  west — 
such  states  as  Iowa,  Illinois,  Wisconsin,  etc. 

TOMATOES — Prospects  in  Indiana  for  a  crop  are 
excellent.  Future  sales  continue  somewhat  light. 
Prices  are  firmly  held  on  the  basis  of  75c  for  No.  2 
tin  standards  with  other  grades  and  sizes  in  propor¬ 
tion.  Tennessee  new  pack  tomatoes  for  shipment  last 
half  this  month  are  being  offered  in  Chicago  but  we 
have  not  learned  of  any  sales.  Spots  are  very  closely 
cleaned  up.  The  recent  contracting  by  the  Emergency 
Relief  took  off  the  market  practically  every  lot  in  Ohio, 
Indiana,  and  Illinois. 

PEAS — Copious  rainfalls  throughout  the  pealands 
of  the  Badger  State  have  made  it  possible  for  the 
sweets  to  spell  a  wonderful  comeback  and  unless  the 
Aphis  gets  in  its  deadly  work,  a  normal  pack  of  the 
lates  should  be  recorded.  Alaskas  are  already  very 
scarce.  Fancy  and  extra  standard  small  siftings  are 
practically  unobtainable.  Where  buyers  who  need 
fancy  No.  1,  fancy  No.  2,  fancy  No.  3,  and  fancy  No.  4 
sieve  Alaskas  are  going  to  get  their  supplies,  is  a  co¬ 
nundrum.  Even  extra  standard  No.  3  Alaskas  are 
scarce.  The  unsold  surplus  in  the  earlies  are — No.  2 
tin  standard  No.  3  Alaskas  at  $1.20  factory.  No.  2  tin 
standard  No.  4  Alaskas  at  $1.10  factory,  and  are  being 
purchased  freely.  Slightly  lower  levels  are  being 
quoted  on  sweets  and  quotations  from  the  state  have 
been  noted  on  the  following :  No.  2  sieve  sweets,  fancy 
$1.60,  extra  standard  $1.45,  standard  $1.30;  No.  3 
sieve  sweets,  fancy  $1.45,  extra  standard  $1.35,  stan¬ 
dard  $1.30;  No.  4  sieve  sweets,  fancy  $1.35,  extra  stan¬ 
dard  $1.25,  standard  $1.15;  No.  5  sieve  sweets,  fancy 
$1.25,  extra  standard  $1.20,  standard  $1.10. 

BEETS — Buying  of  the  new  pack  has  increased  due 
largely  to  the  fact  that  spots,  particularly  among  the 
popular  items,  are  practically  unobtainable.  There  has 
been  a  good  demand  for  future  beets  at  the  following 
levels — No.  2  tin  fancy  cuts  at  70c  factory.  No.  21/2  tin 
fancy  cuts  at  75c  factory.  No.  10  tin  fancy  cuts  at  $2.75 
factory. 
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GREEN  AND  WAX  BEANS — The  market  seems  to 
be  hardening  on  these  items.  All  the  low-priced  lots 
out  of  the  south  that  were  sold  in  Chicago,  prices  rang¬ 
ing  around  70  to  75  cents  delivered,  have  apparently 
been  cleaned  up.  The  market  is  steady. 

CONTINENTAL  CAN — Having  given  a  boost  in 
this  column  the  other  week  to  the  American  Can  Com¬ 
pany  and  their  exhibit  at  the  Century  of  Progress,  it 
is  proper  that  a  good  word  be  also  said  about  the  Con¬ 
tinental  Can  Company,  and  for  the  very  excellent  pub¬ 
licity  they  are  giving  to  canned  foods.  The  “Health 
and  freshness  come  in  cans”  advertising  that  will  ap¬ 
pear  in  the  July  28th  issue  of  the  Saturday  Evening 
Post  and  the  August  issue  of  Good  Housekeeping  ought 
to  do  a  world  of  good.  It  certainly  places  before  the 
consuming  public  some  of  the  real  and  pertinent  facts 
of  the  true  value  of  canned  foods  in  general. 

THE  DEATH  OF  FRANKLIN  MacVEAGH— Nine¬ 
ty-six  years  of  service.  It  is  indeed  a  record.  Talk 
about  Old  Guards,  Mr.  MacVeigh  was  sure  the  Daddy 
of  them  all.  Among  the  younger  generation  in  this 
market,  he  was  known  only  by  reputation  but  the  Old 
Timers  of  the  grocery  trade  knew  him  as  a  courteous 
gentleman  in  every  respect.  Funeral  services  were 
held  July  10  at  the  Fourth  Presbyterian  Church. 
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GULF  STATES  MARKET 

By  “BAYOU” 

Special  Correspondent  of  “The  Canning  Trade” 

Good  Movement  of  Stringless  Beans — Okra  Canning  to  Start 
This  Week — Normal  Acreage  Out. 

Mobile,  Ala.,  July  12,  1934. 

HRIMP — There  were  just  as  many  shrimp  pro¬ 
duced  in  this  section  this  past  week  as  there  were 
last  week,  but  the  market  was  not  as  strong  on 
headless  raw  shrimp  as  it  was  and  the  price  dropped 
one  to  two  cents  per  pound. 

All  the  shrimp  produced  went  to  the  raw  shippers, 
who  either  shipped  them  out  raw  headless  or  fresh 
cooked  and  peeled,  packed  in  ice.  The  greater  part 
was  shipped  out  raw  headless. 

There  will  not  be  any  more  shrimp  canned  in  this 
section  until  August  15th,  which  is  when  the  Summer 
closed  season  for  canning  shrimp  expires  and  the  Fall 
shrimp  canning  season  opens. 

The  price  of  canned  shrimp  is  $1.10  per  dozen  for 
No.  1  medium  and  $1.20  per  dozen  for  No.  1  large, 
f .  o.  b.  cannery,  but  there  are  none  available. 

STRINGLESS  BEANS — There  is  a  good  movement 
of  canned  beans  from  this  section  and  reputable  pack¬ 
ers  seem  to  be  able  to  get  a  premium  on  their  brands 
over  those  being  offered  from  other  sections  and  it 
must  be  that  while  this  section  has  not  turned  out 
quantity,  it  has  certainly  turned  out  quality  and  the 
canners  are  experiencing  no  difficulty  in  disposing  of 
their  pack  of  cut  stringless  beans  at  the  prices  of  75c 
and  80c  per  dozen  for  No.  2,  f.  o.  b.  factory. 
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OKRA — The  okra  pack  is  expected  to  start  this 
week  and  while  in  some  localities  the  crop  shows  signs 
of  lack  of  rain,  yet  as  a  whole  the  crop  looks  promis¬ 
ing  and  a  quality  pack  is  expected. 

Inquiries  are  coming  in  right  along  for  okra,  which 
might  indicate  that  spots  are  low  and  an  early  deliv¬ 
ery  is  required  on  orders  placed. 

The  acreage  of  okra  planted  and  contracted  for  by 
the  canners  of  this  section  may  be  termed  normal  for 
these  days  and  times,  but  it  is  small  as  compared  with 
other  years,  so  buyers  that  procrastinate  may  wake 
up  to  a  cleaned  up  pack  when  they  get  ready  to  buy. 

It  is  very  difficult  to  determine  what  the  outcome  of 
any  pack  will  be,  because  commodities  that  go  beg¬ 
ging  for  buyers  one  day  are  cleaned  up  a  few  weeks 
later.  The  reason  of  this  is  that  producers  are  hold¬ 
ing  down  production  as  much  as  possible  and  buyers 
are  only  purchasing  from  hand  to  mouth  and  it  does 
not  take  long  to  wipe  out  a  stock  of  food  commodity 
when  a  spurt  in  consumption  takes  place. 

The  price  of  cut  okra  is  $1  per  dozen  for  No.  2; 
$1.40  for  No.  21/2  and  $4.25  per  dozen  for  No.  10; 
whole  okra  is  $1.20  per  dozen  for  No.  2  and  $5.25  per 
dozen  for  No.  10;  okra  and  tomato  is  $1.20  per  dozen 
for  No.  2  and  $5.25  per  dozen  for  No.  10,  f.  o.  b. 
cannery. 

GULFPORT  CANNER  MOVES  —  Announcement 
has  been  made  by  E.  W.  Illing,  Jr.,  manager  of  the 
Gulf  City  Packing  Co.,  which  operates  a  cannery  in 
Gulfport,  Mississippi  that  he  contemplates  moving 
the  plant  to  Ocean  Springs,  Mississippi. 

The  latter  location  seems  to  offer  advantages  over 
Gulfport  in  the  handling  of  and  procuring  raw  ma¬ 
terial,  as  well  as  labor. 

It  is  the  intention  of  Mr.  Illing  to  can  vegetables 
in  the  Summertime  at  Ocean  Springs. 

Ocean  Springs  had  a  sea  food  cannery  in  operation 
some  years  ago,  but  it  has  not  been  in  operation  for 
several  years  now,  hence  the  community  will  welcome 
this  enterprise. 

*  * 

CALIFORNIA  MARKET 

By “BERKELEY” 

Special  Correspondent  of  “The  Ccumiing  Trade” 

Slate  Cleaned  For  An  Active  Market — Port  Workers  Strike 
Reaches  Climax — New  Pack  Salmon  Prices  Named — Advanced 
Season  Beats  Pear  Agreement — Peach  Control  Agreement 
Reached — Spinach  Prices  Named. 

Berkeley,  Calif.,  July  12,  1934. 

ONDITIONS  in  the  canned  foods  industry,  as 
far  as  primary  sources  are  concerned,  are  rap¬ 
idly  becoming  settled  and  sales  are  expected  to 
show  a  marked  improvement  from  now  on.  Costs  have 
been  fairly  well  determined  by  canners,  crop  conditions 
are  known  to  a  fair  degree  of  certainty  and  pack  cur¬ 
tailment  programs  that  have  been  under  discussion  for 
some  time  have  been  decided  upon.  Holdover  packs 
have  been  largely  moved  and  from  now  on  most  of  the 
business  will  be  on  new  pack  goods. 


THE  STRIKE — The  strike  of  longshoremen  and 
marine  workers  that  has  been  under  way  at  Pacific 
Coast  ports  since  May  9th,  seriously  crippling  shipping 
by  water  routes,  reached  a  climax  during  the  week. 
During  the  past  two  months,  scores  of  parleys  and  con¬ 
ferences  have  been  held  and  agreements  were  reached 
between  steamship  operators  and  workers  only  to  be 
broken.  Mediators  were  appointed  by  federal  authori¬ 
ties  at  Washington,  but  even  these  were  unable  to 
bring  the  warring  factions  to  their  senses.  Stagger¬ 
ing  losses  were  being  sustained  by  shippers  and  mer¬ 
chants  and  finally,  when  the  situation  became  intoler¬ 
able,  it  became  necessary  to  employ  force  to  open  ports 
to  business.  A  firmer  stand  by  public  officials  at  the 
commencement  of  the  trouble  would  doubtless  have 
saved  lives  that  have  been  needlessly  sacrificed  and 
done  away  with  property  losses  and  the  damage  to 
business.  Canners  have  felt  the  effects  of  the  strike, 
both  directly  and  indirectly  and  costs  have  been  step¬ 
ped  up  as  a  result,  for  which  the  public  will  naturally 
have  to  pay. 

SALMON — New  pack  Alaska  red  salmon  is  being 
quoted  by  some  interests  at  $1.75,  while  others  are 
asking  $1.80,  or  about  the  same  as  the  prices  that  have 
been  ruling  on  spot  goods  for  some  time.  Offerings  of 
new  pack  chums  have  also  been  made  at  $1.05.  These 
prices  are  rather  below  the  formal  opening  expected 
to  be  made  by  the  larger  interests.  A  light  pack  seems 
in  prospect  and  in  case  this  proves  a  reality,  many 
operators  look  for  a  $2  price  on  Alaska  reds. 

PEAR  AGREEMENT — While  the  Pacific  Coast 
Bartlett  pear  agreement  has  not  exactly  blown  up,  the 
working  arrangement  for  1934  will  be  along  radically 
different  lines  from  the  one  proposed  in  the  spring. 
The  need  of  a  definite  plan  to  control  shipping  and 
canning  became  evident  early  in  the  season  and  one 
was  drawn  up  for  California,  Oregon  and  Washington. 
Shippers  then  voiced  objections  to  sharing  survey  and 
control  costs  and  canners  in  the  Northwest  demanded 
a  larger  proportion  of  the  pack.  The  season  developed 
early  and  shipping  and  canning  were  under  way  be¬ 
fore  a  definite  agreement  could  be  reached.  There  will 
be  no  definite  curtailment  of  the  pear  pack,  no  certifi¬ 
cate  plan  and  no  set  prices.  Canners  may  pack  as 
many  pears  as  they  wish,  but  grading  specifications 
have  been  agreed  upon  to  eliminate  off-grade  and 
under-size  fruit.  This  will  tend  to  hold  down  the  out¬ 
put  and  to  increase  costs. 

PEACH  CONTROL — California  is  to  have  a  cling 
peach  control  plan  after  all.  A  series  of  conferences 
between  canners  and  growers  over  limiting  the  1934 
pack  under  an  agreement  with  the  AAA  found  the 
committee  of  fourteen  members  in  what  seemed  a 
hopeless  deadlock,  but,  as  a  forlorn  hope  another  ses¬ 
sion  was  held  and  an  agreement  reached.  Following 
the  “deadlock”  the  staff  of  one  hundred  and  sixty  men 
who  were  in  the  field  surveying  orchards  to  determine 
the  expected  tonnage  were  instructed  to  stop  work,  but 
these  returned  when  the  committee  came  to  an  under¬ 
standing.  The  committee  consisted  of  seven  growers 
and  seven  canners,  with  five  of  each  group  necessary 
to  carry  a  vote.  The  main  point  at  issue  was  largely 
the  amount  of  fruit  to  be  handled  and  a  limitation  of 
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201,000  tons  was  finally  agreed  upon.  The  agreement 
has  since  been  ratified  by  canners  and  growers  at 
large.  Included  in  the  tonnage  are  peaches  to  be  used 
in  fruits-for-salad  without  first  packing  in  other  tins, 
12,000  tons  being  set  aside  for  this  purpose,  according 
to  unofficial  information.  This  leaves  189,000  tons  to 
be  packed  in  the  usual  way,  some  of  which  may  even¬ 
tually  find  its  way  into  fruits-for-salad.  Last  season 
cling  peaches  ran  45.3  cases  to  the  ton  of  fruit  so  that 
a  pack  of  about  8,551,700  cases  may  be  expected  this 
season. 

PEAR  PRICES  HIGH — Canners  are  offering  grow¬ 
ers  around  San  Francisco  Bay  $30  a  ton  for  Bartlett 
pears  for  canning,  but  few  have  been  purchased  at  this 
price.  Last  year,  growers  in  these  communities  re¬ 
ceived  $17.50  and  $20  a  ton. 

SPINACH  PRICES — The  tentative  opening  prices 
on  spinach,  which  have  been  in  effect  for  several 
months,  have  been  replaced  by  formal  opening  prices 
by  the  large  operators.  These  are  the  same  as  have 
been  in  effect  for  some  time:  82Lj  cents  for  No.  1, 
95  cents  for  No.  2,  $1.20  for  No.  214,  $3.85  for  No.  10, 
50  cents  for  buffet  and  67V->  cents  for  picnic  tins.  Some 
spinach  is  still  to  be  located  at  $1.10  for  No.  2V->s  and 
$3.50  for  No.  10s. 

WAGE  INCREASES  for  almost  two  thousand  em¬ 
ployees  of  Schuckl  &  Co.,  operating  a  cannery  at  Sun¬ 
nyvale,  Calif.,  have  been  announced  by  president  Max 
Schuckl.  The  advance  was  voluntary  and  changed  the 
wage  scale  for  men  from  35  to  40  cents  an  hour. 

FRANK  REED,  who  has  been  working  for  months 
on  a  plan  for  establishing  a  base  at  Panama  from 
which  tuna  clippers  will  transship  their  catches  to  the 
tuna  canneries  in  California,  recently  announced  that 
arrangements  to  this  end  have  been  completed  and  he 
has  sailed  for  Panama  to  purchase  a  site  for  a  cold 
storage  plant  on  Morro  Island,  seven  miles  from  Bal¬ 
boa.  He  says  that  he  has  contracts  from  the  Panama 
Pacific,  Grace  and  Pacific-Atlantic  lines,  which  are 
backing  the  project.  The  fishing  boats  will  remain  at 
the  fishing  grounds  off  Panama  throughout  the  sea¬ 
son,  instead  of  making  the  3,000-mile  journey  to  Cali¬ 
fornia  with  their  catches. 

FLOYD  HUFFMAN,  of  Crescent  City,  Calif.,  is 
considering  plans  for  the  erection  of  a  fish  cannery. 


SHOULD  BE 

In  Every  Cannery  Office 

Complete  Course  in  Canning” 

As  an  insurance  against  loss 
New  Low  Price  $5.00 

Published  by 

The  Canning  Trade 
Baltimore,  Md. 


Crop  Reports 

(  Continued  ftom  Page  S  ) 

FELTON,  PA.,  July  5th,  1934 — Stand  not  so  good. 
Growing  conditions  are  good.  Acreage  25  per  cent 
larger.  Expect  to  start  packing  August  15th. 

HIGH  ROCK,  PA.,  July  9th,  1934— Acreage  20  per 
cent  over  average.  Prospects  very  good  at  this  time. 

PEAS 

BUNKER  HILL,  IND.,  July  8th,  1934— Have  been 
a  failure;  weather  too  hot  and  dry.  We  are  not  op¬ 
erating  this  season. 

FREMONT,  MICH.,  July  3rd,  1934 — Our  pack  was 
made  in  a  period  of  11  days  with  an  average  yield, 
equal  to  about  43  cases  per  acre. 

STANLEY,  WIS.,  July  9th,  1934 — Just  finishing 
Alaskas.  Yield  is  from  25  to  130  cases  per  acre. 
Quality  very  poor  on  first  plantings  and  fair  on  later. 
Sweets  are  ready  to  harvest.  Looking  fine.  Quality 
seems  excellent  and  yield  tremendous. 

BEANS 

CENTERVILLE,  IOWA,  July  7th,  1934— Green: 
About  the  same  acreage  as  last  year.  Prospects  are 
good.  Had  some  rain  lately  that  helped  the  bloom 
to  stick;  before  then  the  bloom  fell  off.  We  expect 
to  start  canning  about  July  10th.  It  has  been  very 
warm  here  with  temperatures  about  104,  which  hurt 
the  crop  some,  but  is  about  70  degrees  this  morning, 
making  a  person  think  Fall  has  started. 

FREMONT,  MICH.,  July  3rd,  1934 — Germination 
and  stands  are  fairly  satisfactory  and  crop  prospects 
are  entirely  dependent  upon  weather  conditions  from 
now  on. 

AIRVILLE,  PA.,  July  5th,  1934  —  Very  poor. 
Mexican  Bean  Beetle  playing  havoc.  40  per  cent  of 
a  yield  this  season  will  be  big  estimate. 

HIGH  ROCK,  PA.,  July  9th,  1934— Green  String¬ 
less:  Acreage  less  than  normal.  Early  beans  very 
discouraging.  The  Bean  Beetle  is  very  bad ;  some 
fields  entirely  destroyed.  Do  not  expect  over  a  40 
per  cent  yield.  Later  beans  looking  somewhat  better. 

ASPARAGUS 

STREATOR,  ILL.,  July  9th,  1934 — About  a  70  per 
cent  yield  this  season. 

SPINACH 

STREATOR,  ILL.,  July  9th,  1934 — We  need  rain 
badly  for  Fall  pack. 

CABBAGE 

STANLEY,  WIS.,  July  9th,  1934— Looks  good.  We 
need  rain. 

FRUIT 

FREMONT,  MICH.,  July  3rd,  1934 — Cherries:  Lo¬ 
cal  prospects  are  for  less  than  an  average  crop. 


July  16,  193U 


THE  CANN  I  NC  TRADE 


27 


CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  figures  corrected  by  these  Brokers:  tThomas  J.  Meehan  &  Co.,  'Howard  E.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  hy  our  Special  Correspondent,  tin  column  headed  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 

Balto.  N.Y. 

ASPARAGUS*  (California) 


White  Colossal,  No.  2% .  t2.45 

Peeled,  No.  2% . . . 

Large,  No.  2% .  ^2AS 

Peeled,  No.  2^ . . 

Medium,  No.  2% . ........ 

Green  Mammoth,  No.  2,  round  cans  .  t2.00 

Medium,  No.  2 . 

Large,  No.  2 . .  ........ 

Pips,  White,  Mammoth,  No.  1  sq .  . . 


small,  iNO.  1  sq . 

Green  Mammoth,  No.  1  sq .  ». 

Small,  No.  1  sq . . . 


BAKED  BEANSt 


16  oz . 46  ...._.. 

No.  2%  . 80  - 

No.  10  . 2.70  - 

BEANSt 

Stringless  Stand.  Cut  Green,  No.  2  .66  t.62% 

Standard  Cut  Green,  No.  10 .  3.26  t3-00 

Standard  Cut  Wax,  No.  2 . 80  . 

Standard  Cut  Wax,  No.  10 . 

Red  Kidney,  Standard,  No.  2 . 70  t.66 

Standard,  No.  10 .  3.60  t3-50 


LIMA  BEANSt  (F,  O.  B.  Factory) 


No.  2  Tiny  Green . . .  1.30  tl-30 

No.  10  .  6.76  . 

No.  2  Medium  Green .  1.16  tl>16 

No.  10  .  6.26  . 

No.  2  Green  and  White . 90  ....... 

No.  10  .  4.60  . 

No.  2  Fresh  White . 80  t.80 

No.  10  .  3.75  . 

Soaked,  No.  2 . 76  ........ 

BEETSt 

Baby,  No.  2 .  1.00  . 

Whole,  No.  2 . 90  . 

Whole,  No.  2% _ _  _ 

Whole.  No.  10 . 

Cut,  No.  2 . 80  . 

Cut,  No.  2% . . 

Cut.  No.  10 .  3.25  . 


CARROTS* 


Standard  Sliced,  No.  2 . 76  ........ 

Sliced.  No.  10 . . .  3.76  - 

Standard,  Diced,  No.  2 . 70  ........ 

Diced,  No.  10 .  3.60  ........ 

CORN* 

Golden  Bantam,  Fancy,  No.  2 .  t-96 

Extra  Standard,  No.  2 . . 

Extra  Standard,  No.  10 . .  . 

Shoepeg,  Fancy,  No.  2 . 

Extra  Standard,  No.  2 . 

Standard,  No.  2 . 

Crushed,  Fancy,  No.  2...................... . 90  ........ 

Extra  Standard,  No.  2 . 82%  t.82% 

Standard.  No.  2 . 80  t.77% 

Standard,  No.  10 .  ........ 

HOMINY* 

Standard  Split,  No.  2,  Tall . 60 

No.  2%  _  .76  - 

No.  10  .  2.90  _ _ 


MIXED  VEGETABLES* 

Standard,  No.  2 . 

No.  10  . 

Fancy,  No.  2 . 

No.  10  . 

OKRA  AND  TOMATOES* 
Standard,  No.  2 . . 


.70 

3.76 


PEAS*  (Baltimore  prices,  new  pack) 

No.  1  Petit  Poi8.........»...~~........~ . 

No.  2  Fancy  Sweets.  2a^..^..^^ _ 

No.  2  Fancy  Sweets,  3s . . 

No.  2  Fancy  Sweets,  4s......._.._ _ _ 

No.  2  Fancy  Sweets,  68 . ._.... 

No.  2  Std.  Sweets,  6s.....„.................... 

No.  1  Early  June,  4s . 

No.  2  Std.  Alaskas,  Is . 

No.  2  Std.  Alaskas,  2s . 

No.  2  Std.  Alaskas,  38 . 

No.  2  Std.  Alaskas,  4s . 

No.  10  Std.  Alaskas,  2s . . 

No.  10  Std.  Alaskas,  3s . 

No.  10  Std.  Alaskas,  4s . 

PUMPKIN* 

Standard,  No.  2% . 

No.  3  . . . . 

No.  10  _ _ 


.76 

1.50 

1.26 

1.10 

1.05 


CANNED  VEGETABLES— Continued 


CANNED  FRUITS— Continued 


Balto.  N.Y. 

SAUER  KRAUT* 


Standard,  No.  2. 


No.  3  .  . . . 

No.  10  .  3.70  t3.76 

SPINACH* 

Standard,  No.  2 . 70  . 

No.  2%  . 96  .90 

No.  8  . . .  . 

No.  10  .  2.90  t2.90 

California,  f.  o.  h.  Coast* 

Standard,  No.  2% .  tl.lB 

Standard,  No.  10 . ........  *3.40 


SUCCOTASH* 

Standard  Green  Corn  Fresh  Limas, 

No.  2  . 

Standard  Green  Com,  Dried  Limas, 

No.  2  . 

(Triple)  No.  2  (with  tomatoes)  . . 

SWEET  POTATOES* 


Standard.  No.  2,  F.  O.  B.  Factory..  >„....  ........ 

No.  2%  . .  .  t.66 

No.  3  .  t.86 

No.  10  . . .  2.60  t2.60 


TOMATOES* 

Extra  Standard,  No.  1. 
F.  O.  B.  County. . 


No.  2  . 96  _ 

F.  O.  B.  County . 96  ........ 

No.  8  . . . 

F,  O.  B.  County .  ....... 

No.  10  . .  . 

F.  O.  B.  County . 

Standard,  No.  1 . 60  t.60 

F.  O.  B.  County . 47% . 

No.  2  . 82%t.82% 

F.  O.  B.  County . 80  . 

No.  3  .  1.26  . 

F.  O.  B.  County .  1.26  tl.25 

No.  10  .  4.00  _ 

F.  O.  B.  County .  3.76  t3.76 


TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard,  No.  1  Whole  Stock . 

No.  10,  Whole  StMk . .  .... 

Standard,  No.  1  Trimmings . 

Mo.  10  Trimmings . 


TOMATO  JUICE* 
No.  1  . 


Canned  Fruits 


PEACHES* 


Balto.  N.Y. 


California  Standard,  No.  2%.  Y.  C.  1.46  tl.80 

Choice,  No.  2%,  Y.  C .  1.60  tl.40 

Fancy.  No.  2%.  Y.  C .  tl.60 

Extra  Sliced  YeUow,  No.  1  Tails....  _  _ 

S^onds,  Yellow,  No.  3 . 

Pies,  Unpeeled,  No.  3 . 

Peeled.  No.  10,  Solid  Pack . 


PINEAPPLE* 


Hawaiian  Sliced,  Extra,  No.  2% .  2.26  tl.80 

Sliced,  Standard,  No.  2%........?.......  _  tl.70 

Sliced,  Extra.  No.  2 .  tl.eo 

Sliced,  Standard,  No.  2 .  tl.46 

Shredded,  Syrup,  No.  10 . . . 

Crushed,  Extra,  No.  10 .  7.00  t6.B0 

Eastern  Pie,  Water,  No.  10 . . 

Porto  Rico  No.  10 . . 


RASPBERRIES* 
Black  Wsrter,  No.  2.. 
Red,  Water,  No.  2.... 
Black,  Syrup,  No.  2 
Red,  Sirrup,  No.  2.... 
Red,  Water,  No.  10.. 


STRAWBERRIES*  (Baltimore  prices,  new  pack) 

Preserved,  No.  1 . 

Preserved,  No.  2 . 

Extra,  Preserved,  No.  1 . 

Extra,  Preserved,  No.  2 . . 

Standard  Water,  No.  10 . 

FRUITS  FOR  SALAD* 

Fancy,  No.  2% .  2.36  *2.10 

No.  lOs  . .  8.00  . 


Canned  Fish 

HERRING  ROE* 

16  oz..  Factory . 

No.  2,  17-oz.  cans.  Factory . 

No.  2,  19-oz.  cans.  Factory . . . 

LOBSTER* 

Flats,  1-lb.  cases,  1  doz..„ . 

%-lb.  cases,  1  doz . . . 

%-lb.  cases,  1  doz . 


6.00 

*2.90 

1.70 


APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 . „..._ 

Michigan,  No.  10 . 

New  York,  No.  10...................».._......  . . . 

Pennsylvania,  No.  10,  water .  3.60  3.25 

Pa.,  No.  3 . . 

Pa.,  No.  10,  solid  pack .  4.00  . 

APRICOTS*  (California) 

Choice.  No.  2% .  2.00  *1.66 

Fancy,  No.  2% .  ........  ....... 

BLACKBERRIES* 

Standard,  No.  2_ . -....- 

No.  8  . . . .  . 

No.  10  water . 6.60  ........ 

No.  2,  Preserved . ....„„ 

No.  2,  in  Syrup . . . . . .  . 

BLUEBERRIES* 

Maine,  No.  2 . . . 

No.  10  . 7.60  *6.60 

CHERRIES* 

Stsmdard  Red,  Water,  No.  2 . .  ....._ 


Wliite  Syrap,  No.  2 . 

Extra  Preserved.  No.  2 . . 

N.  Y.  Red  S.  Pitted.  No.  10 .  6.26  _ 

California  Standard,  2 ........  ....... 

Choice,  No.  2% .  ........  *2.16 

Fancy,  No.  2% .  .......  *2.30 

GOOSEBERRIES* 

Standard  No.  2 . . . .  . 

No.  10  . . . . 


GRAPE  FRUIT* 


8  oz . .  .67%  *.66 

No.  2  .  *1.10 

No.  5  .  *3.60 

No.  1  Juice .  *.65 

No.  2  Juice .  *1.00 

No.  6  Juice .  *3.26 

PEARS* 

Standards,  Keifer  No.  2,  in  syrup....  1.00  . 

No.  10  . 4.60  _ 

California  Bartletts,  Standard  2%..  1.50  ........ 

Fancy  . .  *1.86 

Choice  .  2.00  *1.76 

Standard,  No.  lO....,.....^,..^...............  .......  ...... 


OYSTERS* 

Standards,  4  oz. . . . .  . . 

6  oz . . .  1.10  *1.10 

8  oz .  ....... 

10  oz .  ....... 

Selects,  6  oz. .  . . 

SALMON§ 


Red  Alaskas,  Tall  No.  1 . . .  1.77%*1.80 

Flat,  No.  % . . .  . 

Cohoes,  Tall,  No.  1 _ _ _ _  _ _  ..... 

Flat.  No.  1 . 

Flat  No.  % . .  1.17% _ 

Pink,  Tall,  No.  1 .  1.26  *1.10 

Pink,  Tall,  No.  % . 80  ...... 

Sockeye  Flat,  No.  1... . .  3.10  ....... 

Flat,  No.  %..... . . . .................  1.86  ...... 

Chums,  Tall  .  1.16  *1.10 

Medium,  Red,  Tall . . .  1.22% . 

SHRIMP§ 

Dry,  No.  1 .  1.10  . 

Wet,  No.  1,  Large .  1.10  1.10 

SARDINES  (Domestic),  per  case 

%  Oil,  keyless .  2.60  *2.90 

%  Oil,  keys .  2.90  *3.26 

%  Oil,  Tomato,  Carton .  *3.60 

%  Oil,  Carton .  3.26  *8.60 

%  Mustard,  keyless .  2.60  *2.90 

%  Mustard,  keyless .  2.36  *2.60 

California  Oval,  No.  1,  24’s. . .  1.60  . . 

TUNA  FLSHg  (California),  per  case 


nniie,  . . v.au  .. 

White,  Is  — - - 18.66  > 

Blue  Fin,  %s . . . .  _ 

Blue  Fin,  Is _ _ _ _ _ _  _ 

Striped,  %s  . 3.65  .. 

Striped,  %s  . 6.00  .. 

Striped,  Is  .  9.00  .. 

Yellow,  %s.  Fancy «... . 4.66  „ 

Yellows,  %8,  Fancy .  7.80  .. 


Yellow,  Is  18.66 
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Notice  to  our  Customers 


There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


Our  customers  are  requested  to  anticipate  their 
requirements  by  a  week,  plus  time  for  freisht 
shipment,  when  orderins  new  TOWNSEND 
Cutters  or  the  rebuilding  of  old  ones. 


DOING  TIME 

Mike:  “I  haven’t  seen  my  uncle  Pat  for  ten  years, 
Tell  me  what  he’s  been  doing  all  the  time.” 

Ike:  “Ten  years.” 


We  endeaver  to  give  immediate  service  at  all 
times  but  recently  we  were  entirely  cleaned 
out  of  new  machines  and  certain  parts  -  -  it  may 
be  your  luck  to  find  the  same  condition  existing 
if  you  wait  until  the  last  moment  to  order. 


The  attorney  conducting  the  cross  examination  had 
grown  disgusted  with  the  evasive  answers  of  the  wit¬ 
ness. 

“Answer  my  question  yes  or  no,”  he  admonished. 

“Your  question  can’t  be  answered  yes  or  no,”  replied 
the  witness. 

“Any  question  can  be  answered  yes  or  no,”  expostu¬ 
lated  the  lawyer.  “Ask  one  and  I’ll  prove  it.” 

The  witness  replied:  “Have  you  quit  beating  your 
wife?” 


Please  co-operate  with  us  in  this  matter,  so  that 
we  can  take  care  of  everyone. 


Burton,  Cook  &  Company,  Inc. 

N.  y. 


Mrs.  Campbell — -Dear,  I  saw  the  sweetest  little  hat 
downtown  today. 

Campbell — Put  it  on  and  let  me  see  how  you  look 
in  it. 


ome, 


Prof — A  fool  can  ask  more  questions  than  a  wise 
man  can  answer. 

Frosh — That’s  why  we  all  flunked. 


A  policeman,  making  his  rounds  in  the  early  morn¬ 
ing,  found  an  inebriated  individual  standing  in  a  horse 
trough  and  waving  his  handkerchief  over  his  head. 
“Hey,  what  are  you  doing  there?”  asked  the  cop. 
“Save  the  women  and  children  first — I  can  swim.” 


Dobbs — I’m  sorry  your  wife  opened  that  business 
letter  I  wrote  you.  You  told  me  she  never  opened  your 
mail. 

Hobbs — She  doesn’t,  as  a  rule — but  you  marked  that 
letter  “Private.” 


“Mama,”  queried  six-year-old  Mary  Lee,  “How  doe^ 
a  deaf-and-dumb  girl  say  prayers  when  she  has  got  a 
sore  finger?” 


An  inspector,  examining  a  class  in  religious  knowl¬ 
edge,  asked  the  following  question  of  a  little  girl,  in¬ 
tending  it  for  a  catch : 

“What  was  the  difference  between  Noah’s  Ark  and 
Joan  of  Arc?” 

He  was  not  a  little  surprised  when  the  child,  answer¬ 
ing,  said : 

“Noah’s  Ark  was  made  of  wood,  and  Joan  of  Arc 
was  maid  of  Orleans.” 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


adjuster,  far  Chain  UctIccs. 

Hamachek  Mach.  Co.,  Kewaunee.  Wis. 

Apple  Parina  Machines.  See  Paring  Mach. 
Asparagus  Machinery. 


BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co..  Nia^'ara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


BEET  MACHINERY. 

Ayara  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc..  Baltimore. 

Hansen  Gang.  Mchy.  Corp..  Cedarburg.  Wis. 

BaskeU,  Wire,  Scalding.  Pickling,  etc.  See  Can¬ 
nery  Supplies. 


BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapmau  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co..  La  Porte.  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore, 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 


BLANCHERS,  Vegetable  and  Fruit. 

Ayara  Machine  Co.,  Salen^  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES.  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 
Bottle  Corking  Machines.  See  Bottlers  Mchy. 


BOTTLERS’  MACHINERY. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  O. 


BOX  (Corrugated)  SEIALING  MACHINES. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 


BOXES.  Lug.  Field,  Metal. 
Berlin-Chapman  Co.,  Berlin,  Wis. 


BOXING  MACHINES. 

Westminster  Mach.  Co.,  Westminster,  Md. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
BuckeU,  Wood.  See  Cannery  Supplies. 

BURNERS,  OU.  Gas  GasoUne,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 


CAN  MAKERS’  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Can  Markers.  See  Stampers  and  Markers. 


CAN  WASHING  MACHINES. 

Hansen  Gang.  Mchy.  Corp..  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


CANS,  Tin,  All  Kinds. 

American  Can  Co.,  New  York  City. 
Continental  Can  Co.,  New  York  City. 
Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimore. 
Phelps  Cam  Co.,  Baltimore. 

Phillips  Can  Co..  Cambridge.  Md. 


CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

Can  Stampers.  See  Stampers  amd  Markers. 

CAPPING  MACHINES.  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels.  Soldering.  See  Cannery  Sup. 
Cartons.  See  Corrugated  Paper  Products. 
Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy  ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating.  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

CATSUP  SPICE  (Powdered  Pimiexo). 

Chili  Products  Corp.,  Ltd.,  Los  Angeles,  Cal. 
Chutes,  Graviety,  Spiral.  See  Carriers. 
CLEANING  AND  GRADING  MACHT.,  Fruit. 

Berlin-Chapman  Co.,  Berlin  Wis 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  Bee 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 


CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINES.  Open  Top  Cans. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS,  Canners. 

Berlin-Charpman  Co..  Berlin,  Wis. 

Chisholm-Ryder  Co..  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  Ill. 

COOKEIRS,  Continuous,  Agitating. 

Ayars  Machine  Co^  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers,  Retort.  See  Kettles,  Process. 

COOLEIRS,  Continuous. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COPPER  COILS,  for  Tanka. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis.  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 

Copper  Jacketed  Kettles.  See  Kettles.  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morrai.  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Baltimore. 

Sprague-Sells  (^rp..  Hoopeston.  Ill. 

Corn  Mixers  and  Agitators.  See  Corn  Cookes 
Fillers. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem.  N.  J. 
Berlin-Chapman  Co.,  ^rlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Counters.  See  Can  Counters. 
Ountershafts.  See  Speed  Reg.  Devices. 
Corrugated  Fibre  Shipping  Cases. 


CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CRATEIS,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore, 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cutters,  Corn.  See  Com  Cutters  . 

^tters.  Kraut.  See  Kraut  Machinery. 
Cutters,  String  Bean  See  String  Bean  Mchy. 


CUTTERS.  Vegetable,  Mincemeat,  Etc. 


oaiumoio. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 


DECORATES)  TIN  (or  Cana,  Caps.  Etc.). 

American  Can  Co.,  New  York  City. 
Continental  Can  Co.,  New  York  City. 


Double  Seaming  Machines.  See  Closing  Mach. 
Employers’  Time  Checks.  See  Stencils 


ENAMELED  BUCKETS.  PAILS.  Etc. 

F.  H.  Langsenka-mp  Co.,  Indianapolis.  Ind. 
A.  Ko  Robins  A  Co„  Inc.»  Baltimore* 
Sprasrue-Sells  Corp.,  Hoopeston,  HI. 

^gines.  Steam.  See  Boilers  and  Engines- 
Ehiamel-Lined  Kettles.  See  Tanks. 


EVAPORATING  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 


EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem.  M.  J. 
Berlin-Chapman  Co.,  Berlin.  Wis, 

A.  K.  Robins  A  Co,,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  III. 

Factory  Stools.  See  Stools. 

Fa«ctory  Supplies.  See  Cannery  Supplies, 


FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Ofaisholm-Ryder  Co.,  Niagara  Falls,  N.  T. 
A.  K.  Robins  A  Co.,  Inc.,  Bititimor*. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 


FIBRE  CONTAINERS  for  Food(  not  hspaotl*- 
ally  sealed). 

American  Cam  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  (Xty. 

Fillers  and  Cookers.  See  Cora  Cooker-Fillers. 
Filling  Machines,  Bottles.  See  Bottlers’  Meky. 


FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Karl  Kiefer  Mach.  Co.  Cincinnati,  O. 

A.  K.  Robins  A  Co,,  Inc.,  Baltimora 
Sprague-Sells  (3orp.,  Hoepaston,  HI. 

Filling  Machine.  Syrup.  See  Syruping  Moeh. 
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FINISHING  MACHINES.  CaUnp.  Etc. 

F.  H.  Lanesenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprasue-Sells  Corp,,  Hooi>€8ton,  Ill. 

GENERAL  AGENTS  for  Machinerr  Mfrs. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 
Generators,  Electric.  See  Motors. 


GLASS-LINED  TANKS. 

Spravue-Sells  Corp.,  Hoopeston,  HI. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Governors,  Steam.  See  Power  Plant  Equipment. 
Hoisting  and  Carrying  Machines.  See  Cranes. 


INSURANCE,  Canners. 

Canners’  Elzchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles.  Copper. 

JACKETED  PANS.  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp..  Hoopeston,  Ill. 

KETTLES,  Copper,  Plain  or  Jacketed. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles.  Enameled.  See  Tanks,  Glass-Lined. 


KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


KNIVES,  Miscellaneous. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  t'.orp.,  Hoopeston,  Ill. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co..  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  ill. 
Westminster  Mach.  Co.,  Westminster,  Md. 


LABEL  MANUFACTURERS. 

Gamse  Litho  Co..  Baltimore,  Md. 

R  J.  Kittredge  &  Co.,  Chicago. 

National  Color  Printing  Co.,  Baltimore.  Md. 
Simpson  &  Doeller  Co.,  Baltimore. 

MILK  CONDENSING  AND  CANNING  MCBT. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

OYSTER  CANNERS’  MACHINERY. 

Berlin-Chapmsm  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Bprague-Sells  Corp.,  Hooiieston,  lU. 

Packers'  Cans.  See  Cans. 

PASTE.  CANNERS’. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co..  Kewaunee,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co..  Bozeman,  Mont. 

0.  Landreth  Seed  Co..  Bristol,  Pa. 

Leonard  Seed  Co..  Chicago. 

Rogers  Bros.  Seed  Co..  Chicago. 


PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee.  Wis. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  III. 

PEA  VINE  FEE»)ERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  M.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  iL  Robins  A  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Pitters.  See  Fruit  Pittars. 

PEELING  MACHINES. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

PEELING  TABLES.  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PINEAPPLE  MACHINERY. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Scales. 

PRESERVERS*  MACHINERY. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

SEALING  MACHINES,  Box. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEDS.  Canners’,  AH  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont, 

)  D.  Landreth  Seed  Co.,_  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

Rogers  Bros.  Seed  Co.,  Chicago. 

SHEET  BIETAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SETVES  AND  SCREENS. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

SPICEIS,  for  Pickles  (Pimiexo). 

Chili  Products  Corp.,  Ltd.,  Loe  Angeles,  Cal. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  Ill. 

Sorters,  Peas.  See  Cleaning  and  Grading  Mchy. 

SPEED  REGULATING  DEVICES  (for  Machinsa. 
Bdt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

(C.  J.  .lud'  e.  Alameda.  Cal. 

A.  K.  Robins  A  Co.,  Inc..  Baltimore. 


Stampers  and  Markers. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  KetUes.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STENCILS,  Marking  Pots  and  Brushes.  Braa 
Checks.  Rubber  and  Steel  Type,  Bnmlag 
Brands,  Etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem.  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis.’ 

El.  J.  Judge,  Alameda,  Calif. 

Mach.  Co.,  Cincinnati,  Ohio. 

A.  K.  Robins  &  Co.,  Inc..  B&ltinrtore* 
Sprague-Sells  Corp,,  Hoopeston,  Ill, 

Tables,  Pickling.  See  Canners*  Machinery. 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin.  Wia. 

A.  K.  Robins  &  Co,,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  111. 

TANKS,  Glass  Lined,  Steel. 

5*  L®"?senkamp  Co.,  Indianapolis,  Ind. 

A,  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  III. 

TANKS,  Wooden. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  111. 


TOMATO  JUICE  MACHINERY, 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore, 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore, 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

Variable  Speed  Countershafts.  See  Speed  Beg 

VEGETABLE  CUTTERS. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  T. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

WAREHOUSING  AND  FINANCING. 

Terminal  Warehouse  Co..  Baltimore. 

Washers,  Bottles.  See  Bottlers’  Machinery' 
WASHERS.  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarbug.  Wis 
A.  K.  Robins  A  Co..  Inc.,  Baltimore. 

WASHERS.  Fruit.  Vegetables. 

Ayars  Machine  Co.,  Salem.  N.  J. 

Berlin-Chapman  Co..  Berlin.  Wis. 

A.  K.  Rollins  A  Co..  Inc.,  Baltimore. 

Sprat' ue-Sells  Corp..  Hoopeston.  III. 


July  16,  1934 


THE  CANN  I  NC  TRADE 


WEIRTON.W.VA 


PJLANTS 


OF  THE 

PHELPS  GAN  CC 

manufacturers  of  ri 

TIN  CANS  ^ 

RAPACITY  600  MILLION  CANS  PER  YE< 

MAIN  OFFICE 

*  BALTIMORE  H D. 


THE  NIAGARA 


FRUIT  and  TOMATO  WASHER 


Divided  into  several  compartments.  Each 
has  revolving  paddles  set  on  an  angle 
which  lifts  the  tomatoes  and  deposits  them 
into  the  next  compartment  until  they  reach 
the  last  compartment  and  are  then  carried 
out  by  the  conveyor.  These  paddles  being 
on  an  angle  cause]  the  water  to  stir  greatly 
and  whirl  the  tomatoes  rapidly. 

Not  only  washes  the  dirt  from  the  tomatoes 
but  washes  out  the  Larvae  and  Decay  Spots. 

Does  not  damage  the  fruit. 

Ample  Capacity. 


Write  for  Descriptive  Circular  and  Price. 


AVARS  MACHINE  COMPANY 

SALEM,  NEW  JERSEY 


For  Dicing  or  Quartering- 


Red  Cored  Chantenay  Carrots 


The  interior  color  of  this  variety  is  superior  to  that  of  any  other  for  canning  purposes.  I 

Typically  the  core  is  of  a  rich  orange  which  blends  gradually  into  the  outside  color.  Be¬ 
cause  of  this  characteristic  the  variety — often  called  Chantenay  Coreless — is  especially 
desirable  for  the  canning  of  diced  or  quartered  carrots. 

Grown. 

I 

( 


Asgrow  Seeds  are  Bred 


Not  Just 


Aaaonatfli  Jlnr. 

BREEDERS  and  GROWERS  of  VEGETABLE  SEEDS 

(Ennnprltrul 


BREEDING  STATIONS  AND  PRODUCTION  BRANCHES  THROUGHOUT  THE  WEST 


